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REFERENCE FOR READING THE CSR REPORT

The Report contains 8 chapters, 6 of which are dedicated to the 6 CSR macro risk (pillars), each one with an associated color
m Chapter 1is the Integrated Report dedicated to Stellantis CSR business overview
m Chapters 2 through 7 present the 22 Stellantis CSR issues (challenges) according to the following sections:

1. Context and Stellantis position 5. Policies to execute the strategy
2. Forward-looking vision and targets 6. Organization and resources
3. Identification and management of 7. Main initiatives, achievements

risks and opportunities and results
4. Governance and decision bodiesto 8. Detailed key performance
lead actions indicators

Chapter 2 is the Climate Report and presents common sections 1. to 4.
for its three CSR issues. Sections 5. to 8. are presented for each CSR issue.
Chapter 6 presents common sections 4. to 6. for industrial waste (6.4),

pollution (6.5), water (6.6) and biodiversity (6.7). The remaining sections
are presented for each CSR issue.

m Chapter 8 covers the methodology and auditor’s report

Each Forward-looking vision and targets section includes
a committment scoreboard composed of:

m Vision/ambition

m Strategic KPIs

m Commitment

m 2022 and 2021 results

Throughout the Report there are boxes that indicate focus areas:

STELLANTIS COMPANY TRANSFORMATION IMPACT MEASURMENT

PROJECT

THROUGH THE SOFTWARE .’J OF THE ELECTRIFICATION
STRATEGY STRATEGY

Additional information in this area

Link icon legend
External documents £
Internal section reference >
Press release [
Video ®
Website N

Related Sustainability indexes

| GR1203 | [ SASB-440b. | | TCFD.Ra

CSR macro risk symbol and issue
number/title from materiality matrix

@ Vehicle CO, emissions

Related SDGs

Text and data highlights

Stellantis is committed to bring a
tangible impact on climate change

>>

Estimate reduction of CO,-eq

53,527 tons
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OVERVIEW OF THE CHAPTERS CONTENT

Chapter 1 Business model and governance:
creating shared and lasting value is the
Integrated Report of the Company, which
presents business model, CSR policy, materiality
matrix, how the Company shares value created
with its stakeholders

Chapter 2 Bringing a tangible impact on
climate change (macro risk ) is the Climate
Report that includes all targets and initiatives to
ensure carbon net zero 2038 target

@ Vehicle CO, emissions

@ Industrial and sites carbon footprint

@ Carbon footprint of the supply chain: purchasing

rights and supporting a balanced economic
development of territories (macro risk VI)
explains how how the Company manages its
supply chain and how it brings attention to local
communities

Responsible purchasing practices to support the
Company'’s development in host territories

(&) Human rights in the supply chain

@ Philanthropic actions to support communities

Chapter 8 Appendix consists in a technical
appendix including the notably scope of
reporting, sustainability references and the
auditor’s report

Chapter 3 Driving the Company
transformation through the development of
human capital (macro risk Il) is the description of
HR policies and activities

4\ Management of Company transformation and
social dialogue

5\ Attracting and developing all talent

g

( and logistics 6\ Diversity and equal opportunity E
. . L

Chapter 4 Meeting ch:.:\r\glng CUSt_CJmer ) 7\ Wellbeing, health and safety in the workplace E
expectations on mobility (macro risk Ill) describes o
customers expectation in terms of customers :
experience, safety and new mobility solutions Chapter 5 Preventing ethics violations by ( E
Development of new mobility solutions (including pronjmt.mg °f"' ethical C.UI.ture (macr_OIHSk |V) Chapter 6 Promoting protection and %
autonomous vehicles) details integrity and ethic in Stellantis' business implementing responsible use of natural O

. i } L

E Vehicle and service quality - customer satisfaction practices resources (macro risk V) outlines how the I:—:
Vehicle safety WEthics in governance and business practices Compan.y 'S managhlhg FESPOHSIb|y materials and 8

L production of mobility devices 2
vResponsible management of personal information Wise use of materials in the vehicle life cycle =

( (including product recycling) 5
. . WResponsible information to customers o ) ) w

Chapter 7 Ensuring protection of human <5> Vehicle impact on air quality 8

Optimization of material cycles in manufacturing
processes (including waste)

@ Control of industrial discharge and nuisances
Sustainable water management in manufacturing

Protection of biodiversity
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MESSAGE FROM THE CHAIRMAN & THE CEO

MESSAGE FROM THE CHAIRMAN

2022 was the second year of Stellantis. In this period of time marked by various market and geopolitical challenges,
Stellantis proved to be strong, vibrant and even more determined to "dare forward" as we seized opportunities to achieve
the 2030 strategic plan.

We accelerated our transformation into a sustainable mobility tech company, guided by the ambition to rethink the way
we move while reducing our carbon footprint. We have the ingenuity, drive, and focus to keep Stellantis at the forefront
of the future of mobility.

We do it not only by building iconic vehicles and creating innovative services. We are also shaping a diverse and inclusive
organization, one that gathers people and ideas across borders and cultures to exceed our customers’ different needs and
foster their freedom.

As part of the wider society, Stellantis pursues its stringent environmental, social and governance policy, acting as a
steward for the communities where it operates.

The first Stellantis Student Awards is a primary example of it. Started 26 years ago, this year’s program recognized more
than 600 students from 20 countries around the world with monetary awards for their dedication to continuous learning
and education. We are proud to support those who are committed to building a sustainable, better future: for the world
and for themselves.

The Stellantis Foundation, our philanthropic arm aligned with the United Nations Sustainable Development Goals, aims
to support projects identified at both local and global levels to impact our communities. Stellantis is driven by our social
commitment, to empower people through access to education and mobility.
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Thanks to our shareholders, who facilitate our steady development, Stellantis will continue to lead the way the world
moves and help make the planet more sustainable for future generations.

February 24,2023
/s/
John Elkann

Chairman
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MESSAGE FROM THE CEO

This was a year where disruptions seemed relentless with cumulative crises. War, weaker economic conditions, and an
intensifying climate crisis caused exceptional uncertainty, requiring businesses to deliver results while becoming more
and more resilient and agile. Even in this context, Stellantis continued its transformation to a sustainable mobility tech
company at a pace not yet seen in our industry.

Stellantis pursued this balancing act by launching our Dare Forward 2030 long-term strategic plan in March 2022.

The bold business plan aims to achieve greater efficiency with a breakeven point among the lowest in the industry,
enabling us to respond to turbulence while bolstering our position on the global tech scene.

The plan is anchored in an ambitious decarbonization strategy consistent with science-based recommendations.

Through aggressive and clear targets, it sets out deep emission cuts to slash CO, in half by 2030", benchmarking our 2021
metrics, and putting us on track to achieve carbon net zero by 20382

Our electrification offer continued at lightning speed. We unveiled our latest battery electric vehicles, including the all-new Jeep®

Avenger, the first-ever fully electric Jeep SUV and the European Car of the Year for 2023. We do not focus solely on battery
power, though.

Our growth also relies on a hydrogen fuel cell zero emission solution. This technology is particularly suited to the needs
of light commercial vehicle customers and is already available for Peugeot, Citroén, and Opel mid-size vans. To further

reinforce our role as a front runner in this field, we recently announced our plans to acquire a substantial stake in Symbio, a
global leader in zero-emission hydrogen mobility.

As we work to achieve a decarbonized world, we continued strengthening our global electrification ecosystem with
leading partners that share with us the same environmental objectives, including Automotive Cells Company, LG Energy
Solution, Samsung SDI, and Factorial, to name a few. At the end of 2022, we also deepened our strategic partnership with
Archer and are now joining forces to manufacture the flagship electric vertical take-off and landing (“eVTOL") aircraft,
Midnight.
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We also put a greater focus on a rigorous, 360-degree circular economy business aimed at bringing additional financial
value to the Company and providing a more sustainable path for the scarce resources of our planet.

And building on our software know-how, we demonstrated how human-focused innovation is enabling us to embrace
the future and render the status quo obsolete. Our software team is building a promising business with several decisive
partnerships signed with world-class tech companies: Amazon, Foxconn and Qualcomm.

"Scopes 1-2-3 intensity tons of CO,-eq/veh
’With single-digit percent compensation

< BACK 2022 CORPORATE SOCIAL RESPONSIBILITY REPORT 6
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Stellantis also shifted its lobbying approach toward a more direct and transparentinteraction with citizens and stakeholders
supporting the Freedom of Mobility Forum. Planned for early 2023, the forum will be a meeting of passionate problem
solvers committed to fact-based discussion addressing how we can bring sustainable mobility in the face of global
warming implications.

We combined all these activities with financial sustainability, recording a13.0 percent margin in the face of stiff competition.

We delivered Net revenues of €179.6 billion, which is up 18 percent. We registered Adjusted operating income of
€23.3 billion, up 29 percent, and Net profit from continuing operations of €16.8 billion, up 26 percent.

It was a stellar performance made possible by the huge commitment of our people and the crucial support of our
shareholders.

These elements give me the confidence that what you have seen from Stellantis in our first two years is just a glimpse of
the major impact we will have on mobility ecosystems in the future.

Powered by our diversity, we will continue to lead the way the world moves, delivering cutting-edge products and services
that provide clean, safe and affordable mobility solutions on the roads, and in the air.

This is the mission that guides us daily and our commitment to the society in which we operate.

February 24,2023
/s/
Carlos Tavares

Chief Executive Officer
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Contributions to SDGs Table

6 CSR MACRO-RISKS / 22 CSR ISSUES /

PILLARS CHALLENGES
Bringing a tangible @ Vehicle CO, emissions v v v
|r|711pact on climate @ Industrial and sites carbon footprint v v
change
@ Carbon footprint of the supply chain: purchasing v v v
and logistics
Driving Company 4 Manage.mer?t of Company transformation v v v
transformation and social dialogue
through the 5\ Attracting and developing all talent v v v v v v
f\i\rfal?\pcrzsazr)f 6\ Diversity and equal opportunity v v v 8
7\ Health, safety and well-being in the workplace v ;
Meeting changin | 8| Development of new mobility solutions Z
|:| customger 9ing . (including autonomous vehicles) v v v v v ;
expectations [9] Vehicle and service quality - customer satisfaction v %::
on mobili
ity Vehicle safety v v v LI)
Preventing ethics W Ethics in governance and business practices v v g
violatio W Responsible management of personal information v v v E
W Responsible information to customers v 3
<
Promoting Wise use of materials in ’Fhe vehicle life cycle v v v v v v v &
protection and (including product recycling) g
implementing @ Vehicle impact on air quality v v
responsible use of
natrl).lral resources Optimization of material cycles in manufacturing v v
processes (including waste)
@ Control of industrial discharge and nuisances v
Sustainable water management in manufacturing v v
Protection of biodiversity v v
U Ensuring protection Responsible purchasing practices to support the v v v
of human rights Company'’s development in host territories
and supporting a (27) Human rights in the supply chain v v v
balanced economic
development of (22 Philanthropic actions to support communities v v v v v
territories
. J
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BUSINESS MODEL AND GOVERNANCE: CREATING
SHARED AND LASTING VALUE - INTEGRATED REPORT

11 VALUE CREATION MODEL 10
111 Business Model 10
11.2 Key Figures 15
11.3 Stakeholder dialogue for a better mutual understanding with society 17
11.4 Shared value for stakeholders 20
1.2 MATERIAL CSR RISKS AND OPPORTUNITIES INHERENT TO THE VALUE CREATION MODEL 42
1.2 CSR macro-risks and related CSR issues: Stellantis CSR pillars and challenges 42
1.2.2 Stellantis materiality matrix: relative position of the 22 CSR challenges 42
1.2.3 Extensive assessment of risks 46
1.2.4 CSR trajectory 48
1.3 CSR GOVERNANCE 53
1.31 CSR policy 53
1.3.2 CSR in the Board of Directors 54
1.3.3 CSR embedded into business: at the Executive and Operational levels 55
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11 Value creation model

111 BUSINESS MODEL

A Mobility Tech Company

Born from the bold and visionary spirit of its founding companies, Fiat Chrysler Automobiles and Groupe PSA, Stellantis N.V.
was created to shape the future of mobility with innovative and sustainable solutions. Stellantis is guided by a clear mission:
to provide freedom of movement for all through distinctive, appealing, affordable and sustainable mobility solutions.

In March 2022 Stellantis presented its plan Dare Forward 2030. As declared by Stellantis CEO “This plan focuses on how
Stellantis will thrive through the decade (...) and paves the way for our ambition to be second to none in value creation for
ALL stakeholders”. Dare Forward 2030 N is built upon three fundamental pillars that will lead the Company to achieve its
financial ambition of doubling Net Revenues to €300 billion by 2030 (as compared to 2021), while sustaining double-digit
AOI margins throughout the decade.

CARE: Stellantis has the ambition to achieve carbon net zero by 2038 with an intermediate target of cutting carbon
emissions in half by 2030, compared to 2021 levels.

TECH: Stellantis’ electrification push accelerated with a 41% increase in global battery electric vehicle (BEV) sales year-
over-year, to 288,000 vehicles in 2022. With 23 BEVs now in market, the BEV portfolio will more than double to 47 by the
end of 2024, supporting the target to have more than 75 BEVs globally and global BEV sales of 5 million by 2030.

VALUE: Stellantis prioritized its seven accretive businesses to complement its core business and achieved year-over-year?
growth: circular economy, data business, mobility, financial services, pres-owned cars, aftermarket, commercial vehicles

The Stellantis CSR strategy is fully integrated in the Dare Forward 2030 strategic plan and contributes to the achievements
of its objectives.

Stellantis is listed on Milan's Borsa Italiana, on Euronext Paris and on the New York Stock Exchange. Our principal activity
is the design, development, manufacture and sale of automobiles bearing the Abarth, Alfa Romeo, Chrysler, Citroén,
Dodge, DS Automobiles, Fiat, Jeep, Lancia, Maserati, Opel, Peugeot, Ram and Vauxhall brands. Stellantis also develops and
offers customers new mobility services with Free2move and Leasys.

1Including Scopes 1and 2 (-75% in absolute emissions tCO,eq) and Scope 3 (-50% in intensity emissions tCO,eq/vh)

’ Completed merger of Peugeot S.A. (“PSA”) with and into Fiat Chrysler Automobiles N.V. (“FCA”) on January 16, 2021 (“Merger™). On January 17, 2021,
combined company was renamed Stellantis N.V. (“Stellantis” or “Company”). PSA was determined to be the acquirer for accounting purposes, therefore, the
historical financial statements of Stellantis represent the continuing operations of PSA, which also reflect the loss of control and the classification of Faurecia
S.E. (“Faurecia”) as a discontinued operation as of January 1, 2021 with the restatement of comparative periods. Acquisition date of business combination
was January 17, 2021, therefore, results of FCA for the period January 1 - 16, 2021 are excluded from full year 2021 results unless otherwise stated. 2021 Pro
Forma results are presented as if the Merger had occurred on January 1, 2020 and include results of FCA for the period January 1-16, 2021.

GRI12-1] [GRI 2-6 | [ GRI 203-2

Dare Forward 2030 N

https://www.stellantis.com/en/company/
dare-forward-2030/value
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We offer vehicle choices from luxury, premium and mainstream passenger vehicles to pickup trucks, SUVs and light
commercial vehicles, as well as dedicated mobility, financial, parts and service brands.

In this new era of mobility, our portfolio of brands is uniquely positioned to offer distinctive and sustainable solutions to meet
the evolving needs of customers, as they embrace electrification, connectivity, autonomous driving and shared ownership.

Stellantis is comprised of

m two hundred-year-old groups, establishing a leading automotive mobility provider as a main activity in a context of
deep industrial transformation

m the 1* European distribution group, Stellantis & You, with more than 200 retail sites, 450 stores & 35 spare parts hubs
present in 12 countries. 5 activities: New cars sales, Pre-Owned cars sales, After-sales services, Spare-parts sales and rent

m pre-owned cars ecosystem: the Spoticar label, the companies and start-up Aramis Group and Stimcar for the car
reconditioning and Autobiz for trade-in and valuation solutions

m aftermarket labels, brands and e-commerce sites including circular economy activity, dedicated to spare parts and
services are completing the scope.

A STRONG AND DIVERSE PORTFOLIO OF ICONIC BRANDS

Well-established automotive, mobility and parts and services brands with strong roots

e 0 © —

OPEL

® 0 0 0 0

A Jeep

CITROEN

9

1896 1899 1903 1906 1910 1914 1919 1925 1941 1949

LEASYS

2001

@)

PROFESSIONAL

2007

2009

>

DS AUTOMOBILES

2014

2016
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In 2022, Stellantis has paved its way to a more integrated approach to support its electrification roadmap: partnerships
were announced with raw material (Vulcan Energy, Controlled Thermal Resources, Alliance Nickel Ltd, Element 25,
Terrafame) and energy suppliers (Symbio Energy Partners). EV offensive supported by five gigafactories in Europe and
North America, are being developped with partners for vertical integration of key components like electric motors and

transmissions and strategic raw materials deals to guarantee our sourcing needs.

PRE-OWNED VEHICLES SYSTEM

SPARE PARTS

Ve

Aramis Group - Since 2016, Aramis Group has
created a partnership with PSA Peugeot-
Citroén Group (now Stellantis). A pioneer in its
field, Aramis Group is an online multi-brand
purchase and sale of used cars present in 6

Spoticar - Spoticar is the used car multibrand
label of Stellantis. Both a digital platform and
a large network of proximity outlets from the
Stellantis networks, Spoticar is the obvious

online and offline choice for used car buyers.

Stimcar - Stimcar Is an innovative specialist in
the reconditioning of used vehicles. Stellantis
invested in Stimcar to support its development,
strengthening circular economy initiatives.
Present in several cities in France, Stimcar
provides for the development of several
reconditioning centers in France and Europe.

Autobiz - Since 2004, Autobiz has provided
trade-in and valuation solutions to all the players
in the European automotive industry. With over
15 billion data points collected and over 50 million
trade-in files in more than 35 countries, Autobiz is
a benchmark in vehicle valuation, consulting and
purchasing process digitization.

Vs

The name of the original
parts of the group for all
our Brands vehicles.

Group circular economy label
created in 2022 SUSTAINera
parts and accessories cover the
range of parts from the circular
economy, (the 4R: REMAN,
REPAIR, REUSE, RECYCLE)

Created in 2017 (B.pro)

and modified in 2020 by
Mister Auto and bought by
the group (PSA automobiles
SA) in 2022

E-COMMERCE TEACHERS AND
E-COMMERCE SITES

countries with its brands Aramisauto, Cardoen, | Spoticar brings a large offer of qualitative used Estabilished in 1932. Estabilished Created Our multi-brand Multi-brand Online used
Clicars, CarSupermarket, Onlinecars and vehicles, with innovative services. Spoticar \_ in 2022 in 2016 distribution, repair network, | parts sales site,
Brumbrum, respectively in France, Belgium, continues to grow and is already present in 12 belonging to memory sign establishedin | created in 2010
Spain, United Kingdom, Austria and Italy. countries with more than 3,000 points of sales. e N Mister Auto created in 2016 2003 bought by the

group in 2020

Online retail site for

group in 2015

multi-brand automotive
replacement parts creation
date 2008, bought by the

Online automotive
repair quote comparator,
created in 2010, bought
by the Group in 2016)

\ J J g J

Stellantis parts offering aims at covering almost all brands (including competitive vehicles) and models and the three
market segments in a best / better / good approach, whatever the vehicle age and budget, going from:

m Best for customers looking for quality, durability and wanting to enhance their vehicle's resale value: Mopar genuine
parts and SUSTAINera remanufactured parts for all Stellantis models

m Better for smart buyers looking for price without compromising on quality: Exclusive multibrand private labels with
Eurorepar and bproauto, multi-brand supplier range and SUSTAINera multi-brand repair offer for electronic parts and
automvatic gearboxes
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m Good for best cost customers looking for a price and to extend the life of their vehicle: muti-brand Bélk and SUSTAINera
multi-brand genuine reuse parts offer.
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Impact of software strategy

Our electrification and software strategies will support the shift to become a sustainable mobility tech company, leveraging
the associated business growth with over-the-air features and services, and working to deliver the best experience to
our customers.

Stellantis is shifting its business model to become a mobility tech company. It aims to grow its software and connected
services business through:

m Services and Subscriptions

m Features On Demand

m Data as a Service and Fleet Services

m Conquests, Service Retention and Cross-Selling.

In addition, this software strategy is expected to support vehicle pricing and resale value.

With eight software development hubs in seven countries (Brazil, France, Germany, India, Italy , Poland and United States)
Stellantis wants to deploy next-generation tech platforms building on existing connected vehicle capabilities to transform
how customers interact with their vehicles,to generate €20 billion in incremental annual revenues by 2030, and to have
13 million connected cars on the road. In 2022 software revenues increased 25% versus 2021.

Through software and on-demand features, Stellantis will work to provide customers with the ability to tailor their vehicles
to individual needs and desires through over-the-air updates, further increasing the unique qualities of the varied brands
within Stellantis and strengthening the bond between the vehicle and driver.

Software strategy is rolled out in 2021 and 2022

« by partnering with digital & engineering services, such as Foxconn for SmartCockpit; Amazon for connected
experiences, Qualcomm for digital chassis & high-performance computing power and aiMotive for artifical
intelligence and automated driving software.

- by recruiting talents to leverage technical expertise while adding software development resources to existing
Stellantis technical operations.

To increase the positive impacts and reduce the negative consequences of our activities throughout the value chain,
Stellantis takes specific actions that are designed to maintain or develop the Company’s environmental, relational,
financial, human, industrial and intellectual capital.

These efforts result in the value that the Company shares with its stakeholders. As a member of the Global Compact,
Stellantis supports the United Nations Sustainable Development Goals (SDGs): we responsibly contribute to the global
effort to transition to a more sustainable future >.

8 SOFTWARE HUBS
DELIVERING CUTTING-EDGE
MOBILITY

Auburn Hills, Mich,
United States

Pernambuco, Brazil
‘ ' Poissy, France
a Riisselsheim, Germany
w Gliwice, Poland
‘ ' Turin, Italy
Hyderabad, India

Bengal(ru, India

> For more information refer to
Contributions to SDGs Table
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MOVING T TAINABLE MOBILITY TECH COMPANY

INPUTS
CAPITAL

OUTPUTS OUTCOMES
PRODUCTS AND SERVICES VALUE CREATION

Broad portfolio of iconic and complementary automotive FOR STAKEHOLDERS
brands and mobility services, to cover all key segments:
AN OFFER FOR EVERY CUSTOMER!

> ENVIRONMENTAL Global SUV > INVESTORS AND
Renewable and nonrenewable Qg@@@ SHAREHOLDERS
environmental processes and .
resources. STLA
SmartCockpit American brands > CUSTOMERS
>FINANCIAL
Capacity to finance the economic STLA ——— V 4 RAM > EMPLOYEES
development, either in-house or Brain
from financial markets. STLA

AutoDrive Upper mainstream > SUPPLIERS AND

>HUMAN @ PARTNERS
Motivation of employees to — @

be innovative and adherence Design for circular OPEL

to governance principles, risk economy Develop > HOST COMMUNITIES
management methods and products and Core AND CIVIL SOCIETY
ethical values of the Company. services

. ("”
>INDUSTRIAL ) @ @ e il > ENVIRONMENT
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Manufacturing resources p
available for production, research Buy and R\{)
and development, logistics manufacture Premium
Support and N
>INTELLECTUAL enhal?ce use >’§ @J
Intangible assets such as - phase DS AUTOMOBILES h
intellectual property and I-o_—% =
organizational capital. Sell, Deliver, Luxury
Materials Maintain, Update
> RELATIONAL " P -
Stakeholder relations: R&
ability to share information; ~ o
brands and reputation. Q& Manage product E-mobility
R end-of-life LEASYS
> TECH Recycle
Innovative, clean, safe and
affordable mobility. For more information see 6.1 and 2.5.3.21> For more information see 61> For more information see 1.1.4 >
. J g AN J
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11.2 KEY FIGURES

Stellantis has operations in 36 countries around the world which is a strong asset for understanding and anticipating the
upcoming changes of customer expectations while creating value for all stakeholders.

A COMPLEMENTARY PRESENCE IN KEY REGIONS, WITH 3 PLILLARS: EUROPE, USA, LATIN AMERICA

[GRI12-1] [GRI 2-6 | | SASB-000.B |

ENLARGED _1

EUROPE

=

NORTH
AMERICA

> SALES

2.6 Milions of units

18.3% Market share

> WORKFORCE

131,075

50% of total

> REVENUES

€63,311..

> SALES

1 .8 Milions of units

10.7% Market share

> WORKFORCE

84,221

32% of total

> REVENUES

€85,475 .,
J

SOUTH
AMERICA

SALES

0.8 Milions of units

23.2% Market share

WORKFORCE

26,178

10% of total

REVENUES

€15,620 ..

MIDDLE EAST l CHINA AND INDID

& AFRICA

> SALES

0.4 Milions of units

12% Market share

> WORKFORCE

5,042

2% of total

> REVENUES

€6,453 ..

J

& ASIA PACIFIC

> SALES

0.2 Milions of units

0.5% Market share

> WORKFORCE

4,384

1% of total

> REVENUES

€4,505..

MASERATI |

v
14

> SALES

0.02 Milions of units

100% Market share

> WORKFORCE

1,427

1% of total

> REVENUES

€2,320 ..

J

> WORKFORCE?

11,605

4% of total

> REVENUES

€3,169 ...

> SALES

5.8 Milions of units

> WORKFORCE*

263,932

> REVENUES®

€179,592 .
_J

® All outside Automotive division

“Workforce KPIs are based on the CSR scope 2022. Legal entities joining Stellantis less than six month ago or out from the HR consolidation tool are not taken into account. So 2021 and 2022 workforce KPIs are not comparable.

®(€1,261) million Unallocated items & eliminations which primarily includes intercompany transactions which are eliminated on consolidation.

WHO WE ARE
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170 E 14 iconic brands @ Industrial operations £ Net Revenue More than =< Profit sharing
nationalities committed to offering in more than :€179 6 billion ma 130 markets to deliver /:y €2 billion
best-in-class fully 36 Countries ° vehicles and services of redistributed to
electrified solutions unparalleled quality employees
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PLANET AND PEOPLE IMPACT KEY FIGURES

<§F PLANET PEOPLE

] 920/0 of plants with 1ISO 14001 certifications 980/0 employees covered with internal or external health service

o Industrial and sites carbon footprint (scopes 1+2) reduced by 11 0/0 vs 2021 thanks 0.93 global gender wage ratio mean value and 27% of women in leadership
to efficiency projects and increase in decarbonized electricity, reaching 55% in 2022 position (L1-L2-L3)
~ o (] . .

o 74 /0 of the Company’s total energy consumed at Stellantis plants with 208’535 employees trained

ISO 50001 certification

] 69 O/O of the total fleet sold was covered by an LCA Up to 700/0 of eligible employees benefit from remote work

Low Emission Vehicle offering expanded to 40 electrified models: o
0 48% of passengers car nameplates in Europe and 14% of passengers car and light 92 /O of White collars employees completed the annual appraisal process
duty truck nameplates in the U.S.

100% of the Company’s vehicle in Europe are 950/0 recoverable and 0
0 850/ 89 /0 of employees covered by collective bargaining agreements
O recyclable

0 The services bought from the adapted and sheltered sector added up to
° 81 /0 of waste recovered out of total waste generated
€50 million mainly in France and Spain

o €1 9.7 million donated to non profit organizations
° 65 /O of all the active plants qualified as zero waste to landfill
including 4,779 hours dedicated to employee voluntarism projects

° 3.20/0 reduction in absolute water withdrawn €2 billion profit sharing redistributed to employees
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0 59 biodiversity projects implemented F| I‘St global employee survey: 83% of employees like the kind of work they do
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11.3 STAKEHOLDER DIALOGUE FOR A BETTER MUTUAL UNDERSTANDING WITH
SOCIETY
Stellantis activities have an impact on the perception and the decisions of many internal and external stakeholders.

The Company has identified its main stakeholder categories and has engaged with them in ongoing dialogue through
dedicated channels (refer to the following table).

Through effective dialogue with its stakeholders at the local and global levels, Stellantis works to ensure that:
m there are opportunities to gain mutual understanding with the society and its constituents

m the most material environmental, social or economic risks are identified and addressed and better prevention measures
are taken

m actions are taken to reduce the negative effects of the Company’s operations and to develop opportunities for
value-creation

m the Company remains attentive to sociological and technological changes

m the Company is able to adapt its business model and propose new efficient solutions that meet changing expectations
and needs of the society.

Freedom of Mobility Forum

In 2022 Stellantis announced the creation a stakeholder initiative to contribute to public debate about freedom of mobility
in decarbonized world. The Freedom of Mobility Forum is becoming operational in 2023, is an international gathering of
passionate problem-solvers committed to fact-based discussions that challenge the status quo, expand perspectives
and identify how best to enable safe, affordable and sustainable freedom of mobility for a society facing the implications
of global warming. The Freedom of Mobility Forum offers a platform for open debate through which diverse, expert
contributors who represent industry, academia, government and civil society can propose approaches on how to provide
'freedom of mobility' for people and the goods and services they need while mitigating climate change. The Forum consists
of an annual public debate and information shared on a dedicated website. A select topic is chosen for each annual debate
within the following engagement principles:

m global view: the forum will follow a 360-degree, interdisciplinary approach
m fact-based: relies on proven facts to drive insights and explore new solutions
m transparency: the forum is open to the public ensuring that all positions are made available to all

m respect above all: attendees must engage in an honest, respectful, and collaborative manner, focusing on the interests
of current and future generations.

GRI2-12 | [GRI 2-29
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Beyond ideology, the annual debate leverages an interdisciplinary and research-informed approach, integrating all

freedomofmobilityforum.org N

relevant dimensions: social, economic, physical, environmental. The output from each public debate of the Forum will be E] PRESS RELEASE
shared on the Forum’s website N in an executive summary report, the key takeaways are meant to support actionable Stellantis to Launch “Freedom of Mobility Forum” to Address
next steps for stakeholders to implement in their respective disciplines El

STAKEHOLDER STAKEHOLDER

the Most Urgent Mobility Issues Facing Today's Society

https://www.stellantis.com/en/news/press-releases/2022/june/
stellantis-to-launch-freedom-of-mobility-forum-to-address-
the-most-urgent-mobility-issues-facing-today-s-society

GROUPS CATECORIES MEANS OF DIALOGUE MAIN TOPICS
Private customers, = Brand websites = Customer satisfaction surveys and = Quality of products and service
consumer groups = Dealership networks market research = Environmental performance of vehicles
and other road users = Customer Relations teams = Company'’s social media = Road safety
organizations = Consultation with consumer panels = Sustainable mobility
Clients BtoB clients including = Fleet sale team: direct engagement = Monitoring of financial performance = Financial and strategic performance
dealership network and participation in tenders and forecasts = Quality of products, service and customer satisfaction
= Training on sales and marketing = Analysis of all types of risks (including = Environmental performance of vehicles and manufacturing
= Analysis of periodic customer ethical) before contracts are signed facilities
satisfaction surveys = Sustainable mobility
Employees = Internal communication (town halls, = Suggestion collection processes = Strategy, specifically decarbonization, economic and commercial
newsletters, employee portal, events,  « Periodic satisfaction surveys results
awareness campaigns, etc.) = Training = Market conditions
= Direct dialogue with management = Workforce related topics such as diversity, learning, health and
safety, etc.
= Company transformation, impact on skills, new ways of working
Employees = Career path
Employee and labor = The Global Works Council = Collective bargaining agreements and = Strategy, notably decarbonization, economic and commercial
union representatives = The Joint Union-Management Strategy employe.e relations agreements with results
Committee labor unions = Market contexts
= Workforce related topics such as diversity, learning, health and
safety
= Company transformation, impact on skills, new ways of working
Shareholders and other = Letter to shareholders = Annual and quarterly financial results = Financial and CSR performance
investors = CSR Report and Annual Report = Shareholders’ Annual General Meeting = Strategy, results and forecasts
= Corporate website = Investor meetings (including online
events on strategy)
Financial
Community Financial and SRI = CSR Report and Annual Report = Conferences presenting the company’s = Financial and CSR performance
analysts = Corporate website strategy (roadshows) = Strategy, results and forecasts
= Annual and quarterly financial results ~ * Responses to questionnaires and
requests
= Discussion sessions

< BACK
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STAKEHOLDER STAKEHOLDER

GROUPS CATEGORIES PIELE EE DeETE MAIN TOPICS
Suppliers, partners = Monthly meetings = Supplier relations teams = Company'’s projects for products and industrial initiatives
in cooperation and = Innovation days = CSR self-assessment questionnaires = Innovation strategy and plan
innovation projects and = Supplier awards = Responsible Purchasing Guideline = Financial and CSR performance in the supply chain, and other
Partners joint ventures, industry = Suppliers’ convention = Analysis of all types of risks (including measures to support the company’s strategy
associations = Products/projects meetings ethical) before a contract is signed
= Presence of the Company's de|egate5 L] Sustainability clauses in contracts
in regional automotive industry bodies = Joint development programs
and trade associations
Associations and NGOs = CSR Report and Annual Report = Responses to ad hoc requests = Road safety
= The Company'’s social media = Charitable giving = Human rights in the supply chain
= Meetings = Freedom of Mobility Forum = Environmental impact of activities across value chain
= Education and inclusion
= Freedom of mobility in a decarbonized world
Representatives of host = Events (open days and facilities visits) = Economic and social development in host communities
communities, including = Meetings and discussions = Environmental impacts near Stellantis facilities
local administrations = Freedom of Mobility Forum = Freedom of Mobility Forum
Research and teaching = Intern and apprenticeship programs = Awareness campaigns, sites visits = Innovations on sustainable mobility and related topics (e.g.,
partners; including = Laboratory space for doctoral/thesis and educ’ationa_l events held by the materials)
universities and students company'’s facilities with local schools  « Freedom of Mobility Forum
schools = Open Labs = Freedom of Mobility Forum
= Chairs at universities, engineering
Civil Society schools and business schools in host

countries

Public institutions,

including Governments,

public agencies and
regulatory bodies

= Direct dialogue through ad hoc
meetings and institutional channels

= Participation in working groups and
collaborative projects

= Freedom of mobility Forum

= Financial and CSR performance

= Strategy, results and forecasts

= Product launches

= Investments in plants and technological development

= Social impacts of the transformation of the automotive sector
= Freedom of mobility Forum

Journalists and Media

= Direct dialogue
= Press releases
= Presentations and press conferences

= Auto Shows

= Corporate and brand websites and
social media

= Freedom of Mobility Forum

= Financial and CSR performance

= Strategy, results and forecasts

= Product launches

= Investments in plants and technological development

= social impacts of the transformation of the automotive sector
= Freedom of Mobility Forum

Associations and NGOs

Environment
Groups

= CSR Report and Annual Report
= Social media
= Meetings

= Responses to ad hoc requests
= Joint development programs and
protocols Freedom of Mobility Forum

Climate strategy

Real-driving emissions

Circular economy

Environmental impacts of activities
Freedom of Mobility Forum
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11.4 SHARED VALUE FOR STAKEHOLDERS

Creating shared and lasting value for our stakeholders

We acknowledge that long-term success is achieved by linking economic growth with respect, financial performance with
social responsibility, and industrial development with environmental stewardship.

To create and share value, we engage our stakeholders: our employees, our customers, our partners, our suppliers, our
host territories and their communities, our investors and the environment through dialogue and activities.

As a leading company and member of the Global Compact, we are committed to shaping a better future through a
strong sense of responsibility and leadership in a new era of sustainable mobility. The 2030 United Nations Sustainable
Development Goals are a framework for our actions in the transition to a more sustainable future.

11.41 Value created for Stellantis long-term investors

Responsible business conduct is key to secure long-term financial performance.

This long-term performance is essentially based on a stable and balanced capital structure that supports the rollout of
strategic projects and a robust strategic plan, designed to meet the mobility needs of our customers.

With the Dare Forward 2030 strategic plan, Stellantis has set ambitous targets in the fight against climate change, aiming
to reach carbon net zero emissions by 2038°, with a 50% reduction by 2030. Taking a significant role in decarbonization,
as well as a decisive step forward in the circular economy, is Stellantis’ contribution to a sustainable future.

As part of that leadership, our comprehensive strategy includes the following targets:

m an electric product offensive supported by plans to invest more than €30 billion through 2025 in electrification and
software development, including equity investments made in joint ventures to fund their activities, while targeting to
continue to be 30 percent more efficient than the industry with respect to total CapEx and research and development
spend versus revenues. Stellantis will utilize three different Electric Drive Modules adaptable to all our platforms, covering
all vehicles worldwide and sharing a high level of commonality, in order to optimize the overall cost efficiency by reducing
complexity, eliminating duplication and improving development efficiency. Each of our four platforms will be designed to
allow the production of up to two million units per year. This will guarantee a critical size for optimized investments and
competitive unit cost. This is a key success factor for our value optimization. On March 1, 2022, Stellantis announced it plans
to have more than 75 BEVs (sum of EU and NA portfolios) and reach a global annual BEV sales of five million vehicles by
2030, reaching 100% of passenger car BEV sales mix in Europe and 50% passenger cars and light-duty trucks in the U.S.
To support this ambition, the Company will work to develop a global EV battery sourcing strategy of over 400 GWh by
2030, with up to five gigafactories between Europe and North America are being developed with partners. Battery packs
will be tailored for a variety of vehicles — from smaller city cars to energy-dense packs for performance vehicles and trucks.

®With single-digit % compensation of remaining emissions by 2038.

[GRI201-1] [GRI201-2 | [GRI 2031

The plan also includes the use of
two battery chemistries by 2024
to support various customer
needs: a high energy-density
option and a nickel cobalt-free
alternative. By 2026, the first
competitive solid state battery
technology is targeted to be
introduced.
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SETTING UP FULL ECOSYSTEM TO SUPPORT ELECTRIFICATION GROWTH

ELECTRIFICATION ACCELERATION

MASTERING ELECTRIFICATION VALUE CHAIN

BEV Sales Leadership in EU30 5 GIGAFACTORIES Partner Location GWh sopP
#1 Commercial Vehicles, #2 Overall
() oouvrin 40 2023
#1 U.S. PHEV Sales
a Kaiserslautern 40 2025
s12 (+)
390 () Termoli 40 2026
288  +41% ~250 ~150 _
BEV 204 @ LGEnergySolution> (%} Windsor 45+ 2024
PHEV e B ‘0% Pamnsungg Kokomo 33+ 2025
SAMSUNG SDI
FY 21 FY ‘22
. J

Global LEV Sales
000 units - N

RAW MATERIAL PARTNERSHIPS

L
2
S
>
O
Z
&
<
-
[a]
Z
<
[a]
L
o
<
I
(9]
)
Z
=
<
L
o
v
T}
v
Z
<
Z
o
w
>
o
O
[a]
Z
<
-
L
o
o
2
(2]
0
1]
=
(%)
2
1]
-

4
BEV PORTFOLIO \7 ZERO CARBON LITHIUM™ @ lf} :-(':- II(AET CE
To More Than Double In 2 Years
Battery grade lithium Battery grade lithium Nickel and Cobalt Manganese Low-Carbon Nickel
T mEEEEEES \ hydroxide hydroxide Sulphate Supply Sulphate Supply Sulphate Supply
I 1
Today 2023 2024 2030 ! L )
: Sales Mix :
1 1
Global’ 23 32 47 1 75+ : ( )
i ' e-PROPULSION SYSTEMS PARTNERSHIPS
22 30 42 : 60+ 100% |
X : Py A puncht . e @
- 3 8 | 25+ 50% | /¢ POUEFIPAIN STELLANTIS Factorial
1 1
A ‘ Electric motors Electrified dual clutch transmission Solid-state battery Fuel cell stack
\ J . J
'PCin EU, PC + light-duty trucks in U.S Excerpt from Stellantis FY ‘22 Results {1
’In instances where a vehicle model is available in both EU and U.S., model is only included once in Global total https://www.stellantis.com/content/dam/stellantis-corporate/investors/

3C|osing subject to customary closing conditions, including regulatory approvals events-and-presentations/presentations/Stellantis_FY_22_Results_Presentation.pdf

4 . . .
Non-binding memorandum of understanding o ) 5
> For definitions and notes to slide refer to related Appendix
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= the execution of the synergy opportunities arising from the formation of Stellantis, with €711 billion net cash synergies
achieved by the end of 2022, more than two years ahead of €5.0 billion annual steady state target, a forecast to
maintain break-even point at less than 50% of consolidated shipments, the of battery cost reductions, and the continued
optimization of distribution and production costs and realization of new revenue streams, in particular from connected
services and future software business models

m the vertical integration from the pack down to the cell design to get all the benefits from the chemistry active materials
that are so useful and precious. Our partnership with TotalEnergies-Saft and Mercedes-Benz, the joint venture (JV)
Automotive Cell Company (ACC), with LG Energy solution’ in Canada, with Samsung SDI in USA and sustainable
businesses with the most competitive cell suppliers are expected to allow us to save more than 40% cost in 2024
versus 2020 at module level through: module simplification, cell size increase, chemistry upgrade such as Vulcan Energy
(lithium), Controlled Thermal Resources (geothermal power), Alliance Nickel Limited (formerly GME Resources Limited),
Element 25 (manganese) and Terrafame (low carbon nickel)

m the development of offers and services in response to the new mobility needs of customers, in areas such as used
vehicles, leasing, aftersales service and shared mobility

m a software strategy to deploy next-generation tech platforms, building on existing connected vehicle capabilities
to transform how customers interact with their vehicles, aiming to generate approximately €20 billion in
incremental annual revenue by 2030. A non-binding memorandum of understanding signed with Foxconn
aimed at designing a family of purpose-built micro-controllers. Stellantis also continues its dedicated projects
with Waymo. As Chrysler Pacifica Hybrids equipped with the Waymo Driver have provided thousands of fully
autonomous rides in Phoenix, Arizona (U.S.), Stellantis and Waymo have now expanded their partnership to
study the local delivery services.

= the ability to forge partnerships with responsible and innovative companies (such as startups), committed to
tackling climate change, as they are backed by investors who support initiatives for a low-carbon economy

= an internal audit and risk management which includes environmental, social and governance (ESG) risks, so as to
reduce uncertainty in the long-term and capitalize on opportunities

m a robust compliance and ethics system, based on the Stellantis Code of Conduct, which strives to ensure the
effectiveness of compliance programs in essential areas such as competition, anti-corruption, export control, data
privacy and type approval. The system is incorporated into the day-to-day working environment by a network of trained
officers responsible for implementing these programs and monitoring their application. Guided by the Company’s Code
of Conduct, this system fosters a culture of integrity within Stellantis and is intended to prevent ethical abuses liable to
damage our financial position and reputation.
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’The agreement between Stellantis and LG Energy Solution is subject to customary closing conditions.
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Stellantis long-term performance is also based on a performance shared among all stakeholders through:

m transparent and effective decision-making processes: to deploy its strategic plans over the long-term, Stellantis
opted for a governance structure based on a Board of Directors® which is responsible for the management and strategic
direction of the Company and a Top Executive Team to drive all implementation plans

m taking into account the interests of stakeholders in strategic or operational decisions: an ESG Committee at Board
level is in charge of monitoring, evaluation and reporting on the sustainable policies and practices, CSR strategy and CSR
performance. In addition, responsibility is exercised within all management or executive functions within the Company.
Making CSR central to decisions and actions can boost performance, allow our Company to improve its economic and
financial efficiency (reducing costs, driving innovation, creating new revenue streams, etc.), safeguard the value of its
assets, manage risks more effectively — whether they are environmental, legal, financial, social or reputational - and
protect its value and sustainability in the medium to long-term

m a compensation policy for corporate officers and members of the Top Executive Team based on performance and a
long-term view of the Company, was approved by the Shareholders’ Meeting

m the protection of shareholders’ rights, including the views of minority shareholders. Shareholders who meet the legal
and regulatory requirements may apply to have specific items added to the agenda of the Shareholders meeting by
submitting them to the Company’s registered office, as described in the Notice of Meeting. Electronic online voting is in
place in accordance with French, Italian and U.S. regulations and practices.

m fair access to information to allow informed decision-making: Stellantis exercises its responsibility towards its
investors and shareholders and aims to provide them with access to key information so they can make fully-informed

decisions. Firstly, the fairness of the financial and CSR related data published is certified by third-party auditors. SASB N\
Secondly, Stellantis works to be fair and transparent in providing to all relevant parties with the strategic plan, financial https://www.sasb.org/
data and CSR commitments and performance, which are intended to show that the long-term risks have been T . . .

. o o ] ) : ask Force on Climate-related Financial
properly considered. In addition, Stellantis implements SASB N Transportation standard and commits to implement the Disclosures N
recommendations of the Task Force on Climate-related Financial Disclosures M. https:/www.fsb-tcfd.org/recommendations

m managing the transition period toward electrification while delivering double-digit Adjusted Operating Income
(AOI) margins and maximizing shareholder value: Stellantis is targeting a Net Revenues to double to €300 billion by
2030 while sustaining double-digit AOI margin through the entire Dare Forward 2030 strategic plan period, and is also
targeting to generate more than €20 billion in Industrial Free Cash Flow in 2030, and a 25 to 30% dividend payout ratio
through 2025 along with the repurchase of up to 5% of outstanding common shares.
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®Board members are selected for their complementary experience and skills, particularly in risk assessment and CSR (for more details, please refer to
the Stellantis Annual Report).
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11.4.2 Value created for customers
Stellantis CSR policy makes customers central to the Company's processes, offering them:

A personalized customer/brand relationship
With a portfolio covering all market segments from luxury premium to mainstream and commercial vehicles, Stellantis
brands define actions to provide a unique experience for their customers.

Respecting human dignity, encouraging diversity and not condoning any form of discrimination, Stellantis commits to
gender and sexual orientation equality through targeted and mass market brand communications aligning with each
brand'’s core values. All North American brands have created “Pride” merchandise lines to appeal to LGBTQTIA+ audiences
and the Jeep Brand created brand activations at the Detroit and New York Pride parades in 2022.

Easy and shared mobility through global mobility brands for both B2B and B2C

Mobility transformation is driven by three key trends: electrification of vehicles and alternative powertrains, connected
and autonomous vehicles (CAVs) and Mobility-as-a-Service (MaaS). With its Free2move and Leasys brands, Stellantis
offers mobility services to facilitate customer mobility, both for private and business customers:

m agility for all users: Free2move, a mobility tech brand, offers a complete and unique ecosystem for its private and
business customers around the world and specifically in Europe and the U.S.: services are digital and designed to satisfy
the needs of each user in large urban centers. The Free2move Mobility Hubs allow users to choose the best mode of
transportation depending on their travel needs: carsharing, rental by the minute or up to several months, car with
drivers (VTC ride), parking space, etc.

m easy transition to electric mobility: in addition, to provide a response to its customers in the transition to the use of electric
vehicles, Free2move has also developed a range of solutions to remove the main obstacles and support individuals and
professionals towards electric mobility (i.e., eSolutions Charging App, All-e and future developments around fast charging and
V2Q). Solutions that provide end-to-end charging and energy solutions such as 360° charging solutions to simplify private,
business and fleet customers charging experience, day-to-day smart charging offers with green energy, and launching a
unigue fast charging network enabled by renewables, energy storage and 100% grid integrated. Free2move eSolutions a
joint venture between NHOA Group (NHOA.PA) and Stellantis N.V.is taking part in this EV fast charging network.

m Customized and affordable transport solutions: Leasys has developed services:

e to B2C, with Leasys Miles, designed for the low-mileage consumer that can enjoy lower cost, thanks to the pay
per use formula, together with the full services offered by a professional mobility operator, Leasys Unlimited, long-
term rental product fully serviced and including unlimited mileage designed for the electric consumer of today and
tomorrow, Leasys I-Link a peer-to-peer carsharing platform, designed to be able to share the rented car with a
community (of friends, relatives or colleagues) up to a maximum of 10 people,

e to B2B, with Leasys I-Share, allowing companies to optimize the logistics management of shared cars thanks to the
I-Share corporate carsharing platform which facilitates the use and sharing of company vehicles.
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Traveling in vehicles designed to meet quality and safety standards

Stellantis products are designed to meet customers’ requirements on quality and safety, which cannot be addressed
separately given the long lifespan of vehicles:

m long-lasting quality: reliability, durability, ability to repair (availability of spare parts), comfort and preserved aspect are
major criteria closely monitored in the development process of any new vehicle

m safety for all: Stellantis strives to protect the safety of each individual road user, including professional drivers in a
holistic approach including the vehicle, the road infrastructure and the vehicle environment.

The focus is on technologies with a proven ability to make vehicles safer including intrusion prevention and cybersecurity
threats. Safety devices prevent accidents, protect people in the event of an accident, alert the emergency services and
provide assistance. The acceleration of autonomous vehicle and connected technologies will contribute offering increasing
levels of safety, through:

m technology that allows users to stay permanently connected while on the move

m continued deployment of Advanced Driver Assistance Systems (ADAS) foreshadowing the autonomous vehicle.

A Fair Total Cost of Ownership (TCO), based on sustainability and responsibility

m Affordability is a priority at Stellantis, as the Company is targeting for the TCO of EVs to be equivalent to ICE vehicles
by 2026, supported by Stellantis software strategy. Each of the Company's 14 brands is committed to offering fully
electrified solutions and doing so in a way that enhances the DNA of our brands.

m To meet business needs, Free2move has consolidated cutting-edge expertise around data through digital
technology. The services reduce the TCO and carbon footprint of fleets (Connect Fleet, PHEV Connect, E-Mobility
Advisor, Multi brand services). Free2move has also developed a range of solutions to support customers
in the transition towards the use of EVs (i.e., eSolutions Charging and future developments around fast charging
and V2Q).

m Maintenance with spare parts for different needs

Offering a multi-brand one-stop-shop solution for all customers, Stellantis Parts & Services covers all brands and
models (Stellantis and nearly all non-Stellantis), with a price-for-value policy to meet all customer needs throughout
the entire life of our customers’ vehicles, whatever the brand and whatever the car - new, used, owned, rented or
shared. The offer comprehends:

e New Parts

= Mopar® genuine parts for customers looking for quality, durability and wanting to enhance their vehicle's resale value
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= Exclusive multi-brand private labels with Eurorepar and Bproauto, for smart buyers looking for price without
compromising on quality
= Muti-brand Bolk range for customers looking for price
e Sustainable Parts from Circular Economy
Stellantis provides an extensive range of spare parts coming from the circular economy, under the SUSTAINera
label. It is an eco-responsible complement to the Stellantis spare parts offer.
The SUSTAINera parts and accessories program implements the 4R strategy through:
= a full range of Remanufactured parts
= a multi-brand original Reused parts catalog
= a “Repair and return” service for multi-brand automatic gearboxes and complex electronic components
= Recycling of parts and materials coming from the production, maintenance and end-of-life vehicle treatment.
The total range of sustainable parts covers more than 13% of customers’ aftersales needs and aims to help reduce
the cost of vehicle ownership, decrease the volume of materials heading to landfills and lower energy consumption.
m A responsible approach to maintenance with spare parts verified to meet safety requirements

Due to their strong visual resemblance to branded parts, customers might be misled by counterfeit parts, which
might put customer safety, environmental protection or regulatory requirements at risk. In order to allow customers,
after-market and customs networks to authenticate genuine parts, Stellantis uses a secure label for most of its
replacement parts.

Assurance for business clients eager to highlight their own commitment to responsible purchasing

EcoVadis, operating a worldwide platform assessing Corporate Social Responsibility and sustainable procurement, has
awarded Stellantis a Gold medal for its rank in the top 1% of companies in their industry. Stellantis business clients can
therefore demonstrate their own commitment to responsible purchasing.

Over the next two years we intend to expand our electrification plan for commercial vehicles across all products and all
regions, notably based on an already 100% electrified van range in Europe, and first Hydrogen fuel cell van.
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Ability to engage in electric mobility with affordable and desirable mobility devices combined with useful and

versatile services

m A full portfolio of products and services able to tackle 360° customer needs in the journey of electromobility.
We have adopted an uncompromised customer centric approach also in the development of electric offer, which will
allow us to meet our customers’ expectations at the best level of performance. Our four BEV-by-design platforms
will bring solutions to what matters most to our customers in the era of electric mobility: range, charging time, price
and product variety.

e all our14 brands are committed to offering best-in-class fully electrified solutions, delivering BEVs that meet demands
of customers, with ranges of 500-800 km / 300-500 miles and class-leading fast charging capability of 32 km/20
miles per minute

e customer’s first concern is charging: in partnership with partners, energy suppliers and investors, we will develop a
unigue Fast Charging Network, to offer the best charging experience to our customers. We wiill also offer peace of
mind solutions with Smart Charging Packages («All e»). Our ambition is to provide the best customers experience,
whether for private or public charging, for both B2C and B2B usages

e our four BEV-by-design platforms provide affordability to all with common toolbox and systems: three core electric
drive module families to ensure efficiency, modularity and performances, and two battery cell chemistries.

m EV mobility is also about integration in the new ecosystem.

m The heart of the transformation to customer centric services is the new electrical/electronic (E/E) and software
architecture. As announced on December 7, 2021 during the Stellantis Software Day N, three new tech platforms (STLA
Brain, STLA SmartCockpit, STLA AutoDrive) will be launched in 2024 and will be deployed, at scale, across the four
vehicle platforms of Stellantis over the following two years.

m This software strategy will move Stellantis’ vehicles from today's dedicated electronic architectures to an open
software-defined platform that seamlessly integrates with customers’ digital lives. This platform is designed to greatly
expand the options offered to customers who can add, with their consent, innovative features and services via regular
over-the-air (OTA) updates keeping vehicles fresh, exciting and updated years after they have been built.

m Providing disruptive solutions to the new urban usage of mobility is also a key mission vis-a-vis our customers.

m Citroén AMI, an affordable and electric mobility solution that is accessible for all (with or without a driving license) is
a success without borders, with already up to more than 30,000 orders. Marketed in nine countries in Europe, in the
United Kingdom and in Turkey for professional and private customers. Environmentally friendly, the 100% electric AMI
emits zero emissions when driving and means access to increasingly restricted city centers.

SW Day 2021 N

https://www.stellantis.com/en/investors/events/
sw-day-2021
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11.4.3 Value created for employees

With Dare Forward 2030, Stellantis’ bold strategic plan for the coming decade, the Company is driving its employees to
be ‘second to none’ in value creation for all stakeholders. These changes require increased electrification, automation,
digital transformation, new production and sales processes to design and offer new products and mobility services
meeting customers’ new expectations. Employees expect transparency that includes their contribution to the future of
the Company and how the Company supports the surrounding communities where we operate.

Together with employee representatives and the unions, the Company is fostering a diverse culture, in which all join
forces to build the future, and where teams can compete to demonstrate and develop their talent. Our human resources
policy allows our employees to:

Develop in a culture where solutions are designed collaboratively

Our co-construction approach with our social partners to anticipate and manage upcoming transformation is a pillar we
have implemented since the beginning of the merger through collective agreements.

In addition, Stellantis encourages and transforms employee’s ideas and promotes an entrepreneurship spirit within the
Company though the Star*Up program as an internal incubator.

Take ownership of their career by developing their skills and prepare for the future

Stellantis focuses on ensuring a global approach for skills transformation, leveraging on global job families’ policy and
proper ramp-up plans and on setting up a global network of expertise as a lever to be front runner in tech leadership.
The Job Family approach provides a worldwide and cross-functional jobs and skills foundation for Stellantis, which is fully
integrated with talent management and learning policies.

From the very beginning of the creation of Stellantis, the software and electrification strategy is a highly relevant topic
shared with the social partners. In order to staff the new Software Division, a recruitment effort is deployed in five
main hubs, U.S,, India, Italy, France and Germany, to provide software critical skills from the global tech labor market.
The hiring process started in July 2021 and allowed the onboarding of 300 newcomers at most levels in 2021 and recruit
up to 761 new employees in 2022 in this area. Furthermore, a Data and Software Academy was launched in 2022 to upskill
and reskill over 1,000 Stellantis employees per year in software professions and reconvert internal existing talents into
skills critical for the Company in the future.

The Data & Software Academy is also working on an innovative format to have content available 24 hours a day seven
days a week by developing a 3D virtual online academy that is slated to launch in 2023. The idea of the virtual 3D
academy is to propose a place that is accessible, at any time, using innovative technologies with a metaverse approach
integrating a Virtual Reality experience to complement the experience and provide the feeling of being together with the
teacher and colleagues.
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The Electrification Academy delivers global e-learning programs around electrification and e-Mobility. In 2022, as
part of the global upskilling on electrification, 56,700 employees were trained on the global e-Mobility and electrification
fundamentals, through e-learning modules. The people trained on electrification-related topics within several professions
have been 14,500 with 94,000 hours delivered.

The Star*Up program, launched globally in 2021, is a program aimed at encouraging and transforming our employee’s
ideas and promoting an intrapreneurship spirit within Stellantis. Employees were invited to submit their ideas and each
region selected the top ideas to enter a three-month incubation phase. Each idea is accompanied by an internal coach
and the Incubees have access to a Platform with an introduction to innovation methods such as Design Thinking and
Lean Startup, essential to achieve success of the project. At the end of the incubation, winners of the regional finals
enter a 9-to-12 month experimentation towards first customers and first revenues in the Business Factory. Stellantis
also encourages and transforms employee’s ideas and promotes an entrepreneurship spirit within the Company. In 2022,
990 ideas have been proposed, 193 pitches and 59 have been incubated (versus 31in 2021).

The Company invested approximately €197 million in training during 2022 which is 113% of employee wage expenses,
delivering about 317 million hours of training to approximately 208,535 employees. Through its Data and Software
Academy launched in 2022 Stellantis has upskilled and reskilled over 1,000 Stellantis employees in software professions
and reconvert internal existing talents into skills critical for the Company.

Work in an environment that promotes health, wellbeing and flexible work life balance
Wellbeing program:

In July 2022 Stellantis launched a new program dedicated to the wellbeing of all its employees: My Wellbeing. Through
this program, that supports the Care pillar in the Dare Forward 2030 strategic plan, Stellantis has an ambitious vision of
its employees' wellbeing which complements its health and safety fundamentals, occupational health, safety, ergonomics
and contributes to making Stellantis a great company to work for.

Work life balance:

Establishing a collaborative work method is incorporated into the social dialogue and applies to workspaces as well as
the expansion of remote working. The goal is to offer more flexible work arrangements without damaging collective
productivity. The New Era of Agility program is an innovative hybrid concept allowing eligible employees to remote work
up to 70%. Enhancing work-life balance leads to better performance and reduces stress as well as adding flexibility across
the various regions by reducing commute time. In several countries we have established the right to disconnect either
in the contracts, charters, policies or internal communications.
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Showcase their talents in an inclusive environment where diversity is an asset

As set forth in our Code of Conduct, Stellantis is committed to gender equality, and is aligned with the vision of the
United Nations Sustainable Development Goal on Gender Equality. Also, Stellantis intends to sign up to the UN Women's
Empowerment Principles, which encourages companies to promote gender equality and the empowerment of women in
the workplace, industry and community.

With this commitment, the Company shares its intention to adopt business practices that support gender equality and
empower women within the Stellantis organization, globally and across the automotive industry.

Stellantis voluntarily formalized its actions in favor of diversity in its social dialogue. On an international scale, the Collective
Bargaining Agreements on Social Responsibility are committed to exceeding local legal requirements in applying and
promoting the fight against racism, sexism, xenophobia and homophobia and, more generally, against intolerance of
differences and safeguarding respect for privacy.

Stellantis is firmly committed to respect and support human rights in all of our activities, in all of the countries in which we
operate. Stellantis pledges its commitment to respecting human rights throughout its entire supply chain, as describes in
its Human Rights Policy. In support of its commitments to human rights, Stellantis seeks to apply standards that protect
our workers, enhance our integrity across the organization and provide effective grievance mechanisms to employees and
stakeholders. Human rights are the foundation of our diversity and inclusion policy.

m the gender equality policy is enforced worldwide and monitored with a female/male wage ratio. In 2022, it was 0.94 for
blue collars and 0,91 for white collars

m Stellantis received the label “Happy Trainees” in the category “international” initiated by “Choose my company”, that
rewards companies that have particularly distinguished themselves in welcoming its trainees, apprentices and VIE
(Volunteer International Experience) within its institutions

m Stellantis seeks to strengthen the place of more experienced employees and considers them an advantage for the
Company's success. Through mentoring programs, the Company encourages knowledge transfer, builds leaders
who model inclusion through trust, transparency and feedback. This exchange and the coexistence of generations is
considered as an asset for social cohesion and business performance. In 2022, 98,500 Stellantis employees aged over
50 years (versus 91,812 Stellantis employees aged over 50 years in 2021)

m Stellantis policy regarding social and occupational inclusion of people with disabilities is enacted worldwide through
various collective agreements with the goal of keeping workers with disabilities employed, carrying out preventive
actions and promoting their integration into the workplace. In 2022, 8,885 disabled employees.
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11.4.4 Value created for suppliers and partners
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JAN 18: LOW-CARBON NICKEL SULPHATE SUPPLY

Stellantis' large and complex supply chain is an opportunity for suppliers and partners to get involved in a worldwide
eco-system facing major changes in its technological choices, customers’ habits and expectations and new approaches to
mobility in local markets.
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Stellantis is committed to sustainable practices in its procurement activity, notably inspired by the due diligence approach

advocated by the OECD and the ILO rules. The selection of suppliers is based not only on the quality and on competitiveness

of their products and services, but also on their adherence to social, ethical and environmental principles (third party

assessment) and their ability to provide innovative solutions to support Stellantis face such challenges as climate change ~ Snapdragon and Qualcomm branded products
ty P PP g g are products of Qualcomm Technologies, Inc.

and wise use of natural resources and raw materials. and/or its subsidiaries
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The Stellantis Responsible Purchasing Guidelines require new and renew suppliers to sign the guidelines and grant
awards are based on:

= Innovation

Stellantis involves its core and strategic suppliers in a disruptive innovation process, which is essential in order to meet
commitments on reducing CO, emissions, air quality, and finding more sustainable materials e.g., increased recycled
content for use in our products > at a cost acceptable to customers. In 2022, 1177 patents applications were published > For more information refer to 7.1.5
by Stellantis >, Stellantis’ suppliers participated in more than 10 Technology Day events in 2022, seven of which were > For more information refer to 2.5.2.2
at Stellantis facilities in Europe and North America and more online or at supplier facilities. These events encourage
collaboration with Stellantis personnel and suppliers on innovative solutions for features, efficiencies and quality, and
allow suppliers to share their latest technological developments and concepts for the future >. > For more information refer to 7.1.7
Stellantis, as of 2022, is engaged in 21 joint innovation projects with 19 suppliers to identify and implement technologies
that reduce CO, emissions of the vehicles as well as in the production of parts.

m Efficiency

The CSR commitments that the Company asks its suppliers to make, enable them to reduce their own operational risks.
Suppliers are well-informed of best practices and regulatory changes, and can therefore benchmark themselves by
comparing their performance against the industry average, build on their strengths and implement action plans to work
on any weaknesses. Stellantis monitors the progress of the action plans required from suppliers. If necessary, it can help
them find solutions to improve their product quality or optimize their processes »>. > For more information refer to 7.5

m Economic performance

In view of the demanding supplier selection process, being a strategic or core supplier of Stellantis demonstrates a high-
level of economic and CSR performance. Through innovation partnerships with Stellantis, suppliers are developing a
competitive edge. This distinguishes them from their competitors when bidding for contracts in other markets. They can
create commercial opportunities with customers who, like Stellantis, regard CSR criteria as a key aspect of the supplier
selection and listing process. The Company'’s suppliers can communicate their own CSR commitment and performance
(notably their EcoVadis score) to their customers and/or host regions. Similarly, in being chosen to support Stellantis
on international projects, companies are boosting their prospects by increasing their presence and competitiveness in
new markets.

m CSR performance
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The Company’s responsible purchasing approach drives attention to validated CSR performance from our suppliers.
Our policy is to work with suppliers in a partnership to improve CSR performance overall. These expectations are an
integral part of the supplier relationship and require a continuous focus to ensure we apply the needed resources to
achieve top ranking status. This approach has created results that have Stellantis supplier CSR performance that is
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clearly above the EcoVadis benchmark>. Stellantis also requests the adoption and sharing of sustainable practices among > For more information refer to 7.1.5
business partners, suppliers and dealers. The third-party assessment of suppliers based on CSR criteria encourages
suppliers to be vigilant for CSR risks within their supply chain. Detailed scores in those external CSR assessments allow
suppliers to launch action plans to improve their labor and purchasing practices and reduce their environmental impact.

As a response to the climate change challenge, Stellantis is notably transitioning to electric technology for mobility
devices, which rely on raw materials necessary to produce battery components. Some materials pose human rights
risks in the supply chain (lithium, aluminum, cobalt). Stellantis annually maps the sourcing of materials that are
essential to electric vehicle battery manufacturing, and is a member of global multi partner initiatives (RCS Global, Drive
Sustainability notably) to improve risk-identification in the supply chains. Stellantis suppliers are invited to join forces
in those global approaches and required to disclose to the Company their raw material suppliers. This allows them to
challenge their own supply chains to ensure a better risk coverage. The Company’s responsible purchasing approach is
useful in making its suppliers part of a positive trend. In 2022, the average score in EcoVadis of Stellantis suppliers was
54.6 in the environmental category and 54.1 for human rights, outperforming all suppliers assessed by EcoVadis, which
had an average score of 44.7 and 47.6 respectively.

11.4.5 Value created for host communities and civil society
[l PRESS RELEASE

Stellantis e-Mobility and DS AUTOMOBILES
m raising awareness of environmental protection among young people: The e-Mobility Business Unit and DS at the 52nd Giffoni Film Festival 2022
Automobiles presented the Stellantis strategy in terms of sustainable mobility during the Giffoni Next Generation event https:/www.media stellantis.com/em-en/
to over 5,000 under-30s — the “Giffoners” about the impact of our actions on the planet Bl e-mobility/pressfstellantise-mobility-and-

ds-automobiles-at-the-52nd-giffoni-film-
festival-2022

A support to the social and solidarity economy and to communities:

m Socially responsible and educational projects:

e In 2022, a Stellantis Foundation grant supported 80 high-school-level FIRST Robotics teams, many mentored by
Stellantis employees, as well as the state championship event in Michigan. FIRST (For inspiration and Recognition
of Science and technology) is an international program designed to increase student interest in STEM activities and
encourage students to pursue a career or skilled trade in a STEM-related field.

e Stellantis supported 124 philanthropic projects in 2022 (versus 100 in 2021), €19.7 million were donated to community
organizations in 2022 versus €14.4 million in 2021.

e the Stellantis Student Awards — formerly the Sergio Marchionne Student Achievement Awards - is rooted in our
strategic plans and programs, supporting education and continued learning as critical functions to a sustainable
future. The Awards are open to all employees, ultimately benefiting their children who have recently graduated
from school or university with a financial award. The program reflects our corporate meritocracy, allowing each
child the opportunity to succeed based on a defined and transparent list of criteria that is streamlined across all
regions. In 2022, 1,500 applications were reviewed and a total amount of €715,000 has been distributed to the
awarded children.
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e the global employee volunteerism program at Stellantis started as a former FCA program in 2014 designed to
empower employees to make a difference in their communities by connecting to projects, programs, and partners that
benefit from their talent. With a designated number of hours of paid time off, employees choose purposeful projects
that they feel passionate about, while communities where the Company operates benefit from the employees’ time
and expertise. The volunteerism program fosters a sense of service and gratitude, supporting the Company’s purpose
and values >. Total number of employees participated into the volunteerism program is 713 in 2022 versus 1117 in 2021. > For more information refer to 7.3.5

e Projects created with our social partners and put in place in our communities >, among others, > For more information refer to 3.1.6

= India: Construction of a school block for a government school and will benefit more than 300 rural students
studying in the school from surrounding villages in the vicinity of the Stellantis plant in Thiruvallur.

= France: Hosting of young people from sensitive sectors on company discovery courses in their third and last year
at Clotilde Vautier College in Rennes. Hiring and training of refugee with AGIRC14 in Caen.

= Spain: Support for women victims of gender-based violence and at risk of social and professional exclusion by
providing coaching to improve their skills to face job interviews, find employment opportunities and by giving
them social and economic support in partnership with non-profit entities (like the “Red Cross”).

= Brazil: Estelar program which offers grants, transportation, food, life insurance and support for sports or gym.
Young people have tutoring at Stellantis, in addition to technical and qualification courses carried out by the
National Service for Industrial Training.

= US.: Design and paint a mural on the exterior wall of Stellantis NV's new Jeep plant, part of the automaker's
S35 million community benefits agreement with the city and residents.

e Support to sheltered sector: the Company has also a strong involvement as a buyer from companies that only
employ people with disabilities in France and has widely expanded its operations in Spain over the last two years.
Stellantis works with six major French associations and with the Spanish association ILUNION. In total, 11 of our
vehicle plants in Europe are working with the sheltered sector. The services bought in 2022 from the adapted and
sheltered sector added up to €50 million.

e Contribution to road safety, both now and in the future: Stellantis is contributing to the definition of road safety through:
= strong commitment in safety-related standardization activities (e.g., Functional Safety and Safety of the Intended
Functionality, relevant for autonomous driving and Advanced Driver Assistance Systems (ADAS))
= participation to several cooperative projects regarding the safety of autonomous driving
= development of international industry standards in cybersecurity notably through participation in the Automotive-
Information Sharing and Analysis Center (Auto-ISAC).
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Stellantis presented its contributions to the L3Pilot automated driving project at the L3Pilot final event in Hamburg,
Germany, in conjunction with ITS World Congress, in October 2021. The event included driving demonstrations on
nearby motorways with several vehicles with Level 3 technologies. The piloting phase covered a wide range of driving
situations, including parking, overtaking on highways, driving through urban intersections and in close distance
scenarios. This tested Level 3 automated driving functions such as Motorway Chauffeur (high-speed driving and
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automated lane change), Traffic Jam Chauffeur (Low-speed driving in congested roads), Remote Parking (in parallel
and cross-parking scenarios), Home Zone (path memory for repetitive maneuvers to park in and out in parking
areas).A fleet of sixteen Stellantis prototypes was deployed in different scenarios and driving situations and exposed
to variable conditions across several European countries to collect data, detect scenarios and evaluate all aspects of
the road tests, to answer key questions bringing these systems to the market.

Many important research institutes are involved with Stellantis in this field (i.e., SystemX and VEDECOM in France).
Stellantis also leverages several major cooperative funded projects such as L3Pilot (project finished in 2021 on level
3 driving pre-deployment project >), HiDrive (in use monitoring of driver for Level 3), successors of PEGASUS in
Germany (Set Level 4 to 5, etc.) and SAM (Scenario database for ADAS and Autonomous driving Level 3) in France.

Several projects are also in place for the development of the technologies on autonomous driving and connectivity
such as Imagine (V2X) in Germany and C-ROADS (V2X), Mise VeDi 2025 and Mise Scala AD in Europe.

In addition, the Joint Research Laboratory (Joint LAB), with Valeo and Safran on Artificial Intelligence for Driving
Automation (Level 2/Level 3) is noteworthy among our current research partnerships.

In the area of tertiary safety, or post-accident emergency response, Stellantis provides emergency rescue sheets
with information to rescue teams or first responders on special design elements and the position of components to
be considered when assisting the occupants of vehicles involved in an accident. In addition, connectivity functions
provide assistance when an accident or health related incident occurs in the vehicle. The occupants are connected
with a dedicated assistance center that pinpoints the vehicle. For instance, motorway control centers in Europe are
automatically warned of any accidents on their roads via the emergency call service in the Company's equipped
vehicles as this is becoming a legal obligation in Europe.

75% of Stellantis model are offered with Lane Keeping Assist technologies (versus 57% in 2021).

Support to the economic development of host communities:

m Launched in 2021, the Black Supplier Development Program continued also this year, in collaboration with the National
Business League (NBL), to develop Black suppliers for future contracting and procurement opportunities in the pursuit
of greater racial equity in the marketplace. The Stellantis-NBL National Black Supplier Development Program will
support the development of Black businesses around the country and internationally for future opportunities within
the federal government and public and private sectors.

m Technology eco-system: Stellantis aims at being more and more recognized as a technology company able to bring
innovative systems and services to its customers.
Stellantis works with stakeholders of the eco-system; this includes suppliers, technology organizations and research
institutes. All maturity phases of the technology (TRL - Technology Readiness Levels) are of vital importance for the
Company and, in particular partnerships with universities contribute to the lower TRLs, basic scientific research and
advanced research, providing disruptive and relevant affordable mobility solutions and services in decarbonization,
automatization, circular economy areas.

> For more information refer
to the box under 44.7.3
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Support to the scientific development of host communities:

m Engaging the universities: Stellantis partners with several international universities to get the best knowledge and
keep in touch with new talent. Among them: Polytechnic of Turin (Italy), University of Windsor (Canada) and McMaster
University (Canada) with the direct support of Stellantis to the International Degree in Automotive Engineering but also
direct collaboration in research and innovation projects University of Modena and Reggio Emilia (Italy) with the direct
provision of mechanical vehicle design courses University of Trento (Italy), for the study and development of Cooperative
driving assistance (ADAS) and Autonomous Driving (AD) enabled by Vehicle-to-everything (V2X) connectivity McMaster
University (Canada), Ohio State University (U.S.) and Oakland University (U.S.) in the field of hybrid and electric vehicle
technologies. Several universities in France in collaboration aimed at providing Stellantis with PhDs working for the
Company for three years Polytechnics of Milan and Turin, University La Sapienza in Rome and Federico Il in Naples (Italy)
in collaboration aimed at providing Stellantis with PhDs working for the Company for three year.

m Scientific Education: Stellantis continued to support scientific education, notably, through the CERN project unveiled
in 2019 in Geneva, Switzerland. This ambitious and innovative Science Gateway project is a hub for scientific education
and culture, meant to raise awareness, curiosity and love for science in every dimension for the most people possible.
The exhibitions will feature CERN's accelerators, experiments and computing, how scientists use them in their
exploration and how CERN technologies benefit society. Hands-on experimentation will be a key part of the Science
Gateway's educational program, allowing visitors to experience first-hand what it is like to be a scientist. The immersive
activities available in the Science Gateway will foster critical thinking, evidence-based assessment and use of the
scientific method which are important tools in all walks of life.The building supported through the grant is expected to
be ready in May 2023. The school project also is progressing, with plans to train the first 100 teachers in Spring 2023.

11.4.6 Value created for the environment

Technological choices for a concrete impact

m Eco-design and life cycle assessment to boost innovation: Stellantis conducts LCAs (Life Cycle Assessment)
on its vehicles and components to reduce material consumption and environmental impact of materials. These
studies analyze the multi-criteria environmental footprint of a vehicle and validate its components and materials
design. The entire product life cycle is taken into account from raw material extraction to manufacture, use and
end-of-life. Analyses are conducted using software linked to environmental databases that makes it possible to
calculate a product’s environmental impact. The goal is to compare the environmental impact from a new model
compared to the previous generation. LCAs can be used in the innovation phase to consider environmental impact
as early as possible. The analyses are usually conducted at the end of product design and include recyclability and
critical materials. LCA results can also be used in the planning of future vehicles. In 2022, LCAs covered 69% of the
total fleet sold (versus 62% in 2021).
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A Circular Economy Business Unit to extend products lifespan and reduce waste

m In order to further master the wise use of materials in the vehicle life cycle and reduce the environmental impact in
terms of carbon footprint, Stellantis has created a Business Unit dedicated to circular economy. As one of the seven
accretive Business Units outlined in Stellantis’ March 1, 2022 Dare Forward 2030 strategic plan, its aim is to build a
sustainable and profitable business based on circular economy principles investigating and expanding opportunities
in various areas such as the use of plant surplus (excess of parts and materials from factories), parts remanufacturing,
repairing, end-of-life vehicle management and recycled materials in a closed-loop process.In 2022, the Business Unit
also launched SUSTAINera as the Stellantis Circular Economy Label for all reman, repair, reuse, recycle parts. In terms
of geographical extension, the Circular Economy Business Unit started to develop a new remanufactured parts offer
in South America.ln addition, in September 2022, Stellantis announced the creation of its first industrial hub in Italy
dedicated to circular economy in order to support the growth ambition in this business.

m Sustainable spare parts offer in a circular economy mindset: The dealer network, promotes circular economy through
various offerings: remanufactured parts, repair services in Europe and reused parts from end-of-life vehicles dismantling.

m Affordable maintenance with replacement parts for all budgets in a circular economy mindset: The total range
of sustainable parts covers more than 13% of customers aftersales needs and aims to help reduce the cost of vehicle
ownership, decrease the volume of materials heading to landfills and lower energy consumption.

m Remanufactured Parts: Remanufactured product lines include parts such as starters, alternators, brake calipers,
electronic control modules, high-voltage battery packs, torque converters, steering, suspension and engine and
transmission product categories. Depending on the part, the average raw-material usage is reduced between 60% to
959%, while CO, emissions are reduced between 30% to 80% compared with new part production (values determined
according to a methodology approved by an independent company - Sphera). The Company certifies the production
of remanufactured parts, manufactured internally or through specialized providers, in order to provide a sustainable
solution that is equivalent to original equipment parts and provides the same warranty conditions as new parts.

REMAN offer has been launched in Brazil, South America in Q2 2022. Overall Worldwide key figures: 37 product lines
including batteries, representing more than 13.000 part numbers with a sales growth of 19%.

m Reused Parts: In 2020 Stellantis invested in Amanha Global allowing a multibrand reused parts offer to customers
including B2C and B2B though an advanced e-commerce platform. In 2022, Stellantis there were sales in 155 countries,
with a growth of 108%.
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m “Repair & Return” service: extending the lifespan of complex products: Since 2011, Stellantis has been offering a
“Repair & Return” service for both automatic gearboxes and complex electronic products. This has been expanded
to include other repair services including HVB through a network of 21 e-repair centers around the world. In 2022,
Stellantis repair range includes 12 product families.
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m Parts recycling: Stellantis's recycling activity is currently available in four Regions: Enlarged Europe, North America,
South America, Middle East and Africa. In 2022, more than 1.7 million parts have been recycled including catalytic
converters, fascias/plastic bumpers, alloy wheels, High-Voltage Batteries.

m Specific initiatives related to High-Voltage Batteries (HVB) When HVBs cannot be used in vehicles, Stellantis HVBs
can be processed in up to three solutions:

Repair and Remanufacturing: extend the use phase and avoid the premature recycling of High-Voltage Batteries
(HVBs). In 2022 we confirmed the extension of E-Repair Centers Regional coverage to 21 centers, strengthening the
presence in Enlarged Europe and opening in India and Asia Pacific region.

Second-life: Stellantis is also continuing to work on solutions to repurpose for reuse HVBs in non-automotive business
in order to use batteries as long as possible before sending them to recycling, prioritizing Second-life activities
In 2022 Stellantis has collaborated with several utility companies and battery integrators by providing Second-life
batteries and collaborating with them in designing and creating energy storage facilities.

Recycling Process: in 2021, the partner’s recycling rates were 69.3% for Lithium-lon (Li-ion) batteries and 83.8% for
Nickel Metal Hydride (NiMH) batteries. The results for 2022 are not yet available at the time of publication of this report.
These rates are significantly higher than the 50% regulatory thresholds for recycling efficiency. This agreement covers
the dealership networks and industrial sites for all current Li-ion and NiMH batteries across all European marketing
countries.

m Revenue generation from Circular Economy Business Unit The Dare Forward ambition for the Circular Economy
Business Unit is to reach €2 billion total revenue generation by 2030 on this scope of activities.

m Green materials: Stellantis is involved in a large number of scientific partnerships to boost the development of the
green materials industry and expand the use of these materials in vehicles.

m The latest vehicles brought to the market illustrate the results obtained on the inclusion of materials that are recycled
or from natural sources. The following examples show the diversity of applications validated on the last vehicles from
the different brands in the main regions of commercialization, as follows:

e Jeep Renegade (Upland Special Edition) in the interior trims of the dashboard has adopted recycled PC/ABS and an
extensive use of textiles based on recycled PET.
e Maserati Grecale in the tufted floor carpets uses recycled polyamide derived from disused fish nets recovered in the sea.

e Peugeot 408 integrates 100% of post-consumer P/E-I in the Mudguard components and a combination of 95%
post-consumer and 5% post-industry polypropylene in the bumper.
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e Fiat Fastback extended the use of polypropylene and wood fibers composite materials to cargo load floor in the trunk.

e Citroén C3 in South America achieved a historic result for the region with a high mass of green materials applied in
eleven different applications, with emphasis on applications in recycled polypropylene.
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A holistic approach to support carbon neutrality and biodiversity recovery, reduce resource use and
environmental impacts

Stellantis considers its impacts on the environment with a 360° and pragmatic approach:

m Inside the Company boundaries:

e launching an electric product offensive, which aims to sell 100% of electric passengers car sales in Europe and 50%
of passengers car and light duty truck sales in North America by 2030, reaching 100% by 2038.

e reducing vehicle diversity. Mindful of vehicle CO, emissions regulations compliance, Stellantis is reducing its vehicle
diversity to focus on developing environmentally friendly technologies that can be rolled out on a large scale.

e investing in manufacturing process improvements to transform production locations in a more efficient and
sustainable condition to reduce their CO, emissions (through energy efficiency and increased usage of renewable
energy), their water consumption and their waste.

= The CO, emitted resulted in 3,443 tons of CO,-eq versus 3,874 tons of CO,-eq emitted in 2021
= |In 2022, Stellantis generated in total 302,858 tons of waste versus 305468 tons in 2021, and withdrew in total
26,661 thousand m3 of water versus 27,540 thousand m?® of water in 2021

= In 2022, 65% of all the active plants have been qualified as zero waste to landfill facilities and 100% of metal waste
is recycled. 92% of plants have ISO 14001 certification

m upstream:

e engaging suppliers on climate-related issues: as of 2022, more than 65% of our most important suppliers (based
on APV) commit to a CO, trend which complies with the Paris Agreement

e associating them to decarbonized energy: In South America, Stellantis works to measure, manage and reduce the
annual GHG emissions produced by the daily activities of the plants through an emission inventory verified by third
parties. The reduction of emissions is the result of the combination of actions focused on energy efficiency, use of energy
from a renewable source and substitution of fossil fuel for ethanol and electricity in motor-propulsion. The effort to
reduce emissions gradually extends to the supply chain and dealership networks, through actions that seek to meet the
objectives established in the Stellantis’ long-term strategic plan Dare Forward 2030. Stellantis was also recognized by
the Brazilian GHG Protocol Program with Gold Seal for the completion and certification of the GHG emissions inventory.

Completing an inventory of emission sources is a key step in the roadmap to achieving carbon net zero by 2038.
m downstream:
e providing customers with green energy solutions through day to day smart charging offers:

= A partnership signed between Stellantis and Digital Charging Solutions GmbH, will provide Jeep 4xe or Fiat EV
customers access to the digital service “My easy Charge,” offering them a single provider for the largest charging
network in the world. With just one app and one single card the charging solution will provide access to more than

130,000 charge points in 21 European countries.

< BACK

2022 CORPORATE SOCIAL RESPONSIBILITY REPORT

39

L
>
2
>
[t
z
%»
a
z
<
o)
w
4
<
T
(%}
¢
z
}E
w
2
(9]
L
9
z
<
z
2
w
S
0
o
o)
z
<
|
L
o)
o
b3
w0
0
i)
z
(2]
)
o
Al




STELLEANTIS

MESSAGE FROM CHAIRMAN & CEO  1GOVERNANCE 2 CLIMATE CHANGE 3 HUMAN CAPITAL 4 CUSTOMERS EXPECTATIONS 5ETHICAL CULTURE 6 RESPONSIBLE USE OF RESOURCES 7 HUMAN RIGHTS 8 APPENDIX

= A partnership was also formed between the Jeep Brand and Electrify America to install solar charging stations on
Jeep Trails in North America in March 2021.

= Stellantis’ partnership with NHOA is developing Atlante, a public Fast and Ultra-Fast Charging network in Southern
Europe. The network will be enabled by renewables and energy storage and 100% grid integrated. Free2move
eSolutions will act as turn-key technology provider and NHOA will develop the network. Approximately, 5000 fast
and ultra-fast charging points should be installed by 2025 and 35,000 by 2030.

m outside its value chain:

e supporting the Amazon Forest Carbon Sink Project: since 1998, the PEUGEOT-ONF forest carbon sink project N
in Mato Grosso, Brazil involves reforesting areas of degraded land and restoring biodiversity while studying the
relationship between reforestation and the absorption of atmospheric carbon dioxide. More than 604,000 tons of
CO;-eqg have been sequestrated through biomass and soil. Two million trees including more than 50 native species,
were reintroduced in a plantation of nearly 2,000 hectares, more than 40 new global species were discovered.

e supporting Tamar Project in Brazil, to protect sea turtles: The Tamar project has been working for over 40 years in
the preservation of sea turtles present in several locations along the Brazilian coast. A connection between the Tamar
Project and Jeep began in 1982, when the first researchers already used models of the brand, which guaranteed that
they could get anywhere, facing the challenges of trails and roads, to collect and release baby turtles into the sea
after failing to reach the surface upon leaving the nest. Since early 2018, this Jeep and Tamar Project partnership
became a reality with the availability of Jeep 4x4 models for the project.

11.4.7 Distribution of added value

Distributions Year (in millions of euros) (as a % of revenue)
; 2022 8,938 5.0
CapEx + R&D
2021 10,081 6.6
Public sector’
2021 1,91 13
5 m 18,200 1041
Employees
2021 17100 1.2
. 2022 3,353 1.9
Shareholders
2021 3,765 2.5

'Gross R&D Expenses, research tax credit and subsidies excluded.
? Corporate Tax.

*Bonuses and profit sharing included.

“Dividends paid to Shareholders.

PEUGEOT-ONF forest carbon
sink project N

https://www.onfinternational.org/
implementation-prc/

[El PRESS RELEASE

Stellantis Employees Rewarded with
Record €2 Billion Worldwide Linked to Full
Year 2022 Performance

https://www.stellantis.com/en/news/
press-releases/2023/february/stellantis-
employees-rewarded-with-record-2-billion-
worldwide-linked-to-full-year-2022-performance
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DISTRIBUTION OF VALUE CREATED IN 2022

STEL TIS

@ Economic and financial value
® Environmental value
Social value

® ® 14 iconic brands committed to offering best-in-class fully electrified solutions

® © Two mobility brands offering mobility solutions including subscription
programs, carsharing and charging services with 61,304 LEVs infleeted
during 2022

@ © Personnel cost: €18.2 billion
@ © Profit sharing: €2 billion redistributed to employees

Training: €211 million invested delivering about 317 million hours of training to
approximately 208,535 employees

Total lost-time accident frequency rate: 1.25

@ Investments: €5.2 billion of R&D costs during 2022 and over €30 billion
total investment planned through 2025 for electrification and software
development

® 2030 Electrification plan: 100% of passenger car models marketed in Europe,
and 100% of passenger car and light duty truck modelsin the U.S., planned to
include a full electric version

® Low Emission Vehicle offering: expanded to 40 electrified models”: 48% of
passengers car nameplates in Europe and 14% of passengers car and light
duty truck nameplates in the U.S.

@ © Philanthropy: more than €19.7 million to support 124 projects focused on
education

@ © 713 Stellantis employees participated in employee volunteerism program

@ Net Revenue: €179.6 billion

@ €42 billion ordinary dividend"

@ Adjusted operating margin: 13.0%
@ © Wages to revenue ratio: 10:1%

@ © Purchase: more than €98 billion

® @ © CSR performance: more than 2,974 suppliers assessed by EcoVadis,
corresponding to more than 87% of the annual purchased value

® @ © 1,177 patents applications published

Customers

® @ Affordable maintenance with spare parts from circular economy: close to 60%
of vehicle content covered by reused parts offers; cost savings for customers up
to 40%

Higher level of product quality through 100% of the Stellantis vehicle assembly
plants and powertrain plants certified ISO 9001 or IATF 16949

30% reduction in vehicle defect rates
Employees

Remote work: up to 70% of work from home for applicable jobs
Annual appraisal: 49% of employees
Diversity and inclusion: 27% of women in leadership position (L1-L2-L3)

233,015 employees, accounting for 89% of the workforce are covered by
collective agreement

Environment
® Life Cycle Assessments (LCAs) covered 69% of the total fleet sold Vehicles
available in Europe are 95% recoverable and 85% recyclable

® High-Voltage battery recycling rates: 69.3% for Li-ion batteries and 83.8% for
NiMH batteries

® @ Manufacturing initiatives: control energy consumption led to savings of
approximately €28 million with emission reduction of 123,000 tons of CO,-eq

® Clobal BEV sales up 41% year over year
@ Carbon footprint reduced by 14% compared to 2021

Host communities and civil society

@ © Youth development: 4,378 apprentices and 2,110 interns trained

@ © Direct contractual relationship with more than 2,000 Tier 1 direct material
suppliers

Investors and shareholders

@ EU Taxonomy Regulation aligned Revenues: 7%, OPEX: 27.5%, CAPEX: 22%
@ Industrial Free cash flow: €10.8 billion
@ Net profit: €16.8 billion
@ Synergies: €71 billion net cash benefit
Suppliers and partners

® @ ® Building an innovative and powerful ecosystem with strategic partnerships

with notably Automotive Cells Company, Controlled Thermal Resources,
Factorial Energy, LG Energy Solution, Samsung SDI, Umicore and Vulcan Energy;
and collaborations with Amazon, BMW and Foxconn

@ © Global innovation ecosystem: more than 160 co-founded projects worldwide
with over 1,000 partners

° Passengers car an light commercial vehicles nameplate in Europe and passengers car and light duty truck nameplate in the U.S.

" Subject to shareholder approval.
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1.2 Material CSR risks and opportunities inherent to the value creation model

1.21 CSR MACRO-RISKS AND RELATED CSR ISSUES: STELLANTIS CSR PILLARS AND
CHALLENGES

Stellantis has identified six CSR macro-risks and addresses them in accordance with the UN Sustainable Development
Goals. These six CSR macro risks are the six pillars of Stellantis approach to Corporate Social Responsibility. In light of
the Company’s activities, each macro-risk has been broken down into a number of CSR issues, which are material to the
Company and its stakeholders. These CSR issues are Stellantis CSR challenges.

CSR risk management approach

Given its determination to take Corporate Social Responsibility (CSR) into account in all its decisions and activities, Stellantis
takes the same approach in managing CSR risks as it does for its other risks: the CSR risks are subject to internal control
and are specifically included in the Company’s Internal Audit plan.

The Company'’s risks and associated control procedures are described in section 1.2.3 > and further detailed in the risk
management section of the Annual Report £,

1.2.2 STELLANTIS MATERIALITY MATRIX: RELATIVE POSITION OF THE 22 CSR
CHALLENGES

For Stellantis, a material CSR issue is a sustainability factor that can have a present or future impact on the Company’s

value drivers, competitive position, and therefore on long-term stakeholder value creation.

22 CSR issues are considered to be material by Stellantis experts and stakeholders, according to two criteria:

m those that reflect the environmental, economic and social impacts of the Company’s activities;

m those for which the environmental, economic and social contexts in which the Company operates have impact on the
Company's performance.

Based on this double materiality approach, those CSR issues are considered as having a substantive influence on the

stakeholders’ assessments and decisions. Hence each CSR issue is a CSR challenge for Stellantis.

This CSR Report presents a definition, the Stellantis ambition and commitment and the main initiatives and achievements
related to each CSR issue / challenge.

Throughout the year Stellantis reviews progress on the CSR issues / challenges and the status is validated by the
Top Executive Team and presented to the Board of Directors.

The Company adopts measures proportionate to the position of each CSR issue / challenge in the materiality matrix. These
measures are described in this CSR Report.

> For more information refer to 1.2.3

Annual report (]
https://www.stellantis.com/content/dam/
stellantis-corporate/investors/financial-reports/
Stellantis-NV-20221231-Annual-Report.pdf
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Stellantis CSR macro-risks / pillars and CSR issues / challenges The 22 CSR issues are grouped

in 6 macro-risks (pillars)
6 CSR MACRO-RISKS / PILLARS 22 CSR ISSUES / CHALLENGES > >

Bringing a tangible impact @ Vehicle CO, emissions
on climate change

Industrial and sites carbon footprint

Carbon footprint of the supply chain: purchasing and logistics

Driving Company
transformation through
the development of human
capital

Management of Company transformation and social dialogue

Attracting and developing all talent

Diversity and equal opportunity

Health, safety and well-being in the workplace

Meeting changing
customer expectations
on mobility

Development of new mobility solutions (including autonomous vehicles)

Vehicle and service quality - customer satisfaction

Vehicle safety

EEEEIEREEREIRIE

V Preventing ethics violatio Ethics in governance and business practices

v Responsible management of personal information

W Responsible information to customers

Promoting protection and @ Wise use of materials in the vehicle life cycle (including product recycling)
implementing responsible
use of natural resources <5> Vehicle impact on air quality

Optimization of material cycles in manufacturing processes (including waste)

@ Control of industrial discharge and nuisances

Sustainable water management in manufacturing

Protection of biodiversity
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U Ensuring protection of Responsible purchasing practices to support the Company’s development in host territories
human rights and supporting
a balanced economic (2 Human rights in the supply chain

development of territories
@ Philanthropic actions to support communities
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STELLANTIS CSR MATERIALITY MATRIX

Mapping of 6 CSR macro risks / pillars developed in 22 CSR issues / challenges

O Bringing a tangible impact
on climate change

Driving the Company
transformation through
the development of human
capital

Meeting changing customer
expectations on mobility

Preventing ethics violations
Promoting protection and

implementing responsible
use of natural resources

qa <o > O

Ensuring protection

of human rights and
supporting a balanced
economic development of
territories

IMPORTANCE OF THE STAKEHOLDERS’ EXPECTATIONS ON THE CSR ISSUES

Substantial CSR issues Significal CSR issues Strategic CSR issues

®
®
A

3 A @5 [o]

SV
&

wn

Last update in 2021

o] 1 2 3 4

IMPORTANCE OF THE CSR ISSUES FOR THE COMPANY’S ECONOMIC PERFORMANCE >>

Vehicle CO, emissions @
Industrial and sites carbon footprint @

Carbon footprint of the supply chain: @
purchasing and logistics

Management of Company transformation <4
and social dialogue

Attracting and developing all talent
Diversity and equal opportunity ‘6

Health, safety and well-being in the <3
workplace

Development of new mobility solutions
(including autonomous vehicles)

Vehicle and service quality - customer
satisfaction

Vehicle safety

Ethics in governance and business A
practices

Responsible management of personal
information

Responsible information to customers

Wise use of materials in the vehicle life
cycle (including product recycling)
Vehicle impact on air quality <5>
Optimization of material cycles in
manufacturing processes (including waste)
Control of industrial discharge and @
nuisances

Sustainable water management in
manufacturing

Protection of biodiversity

Responsible purchasing practices to
support the Company'’s development in
host territories

Human rights in the supply chain &1/

Philanthropic actions to support (2z/
communities
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Materiality Matrix Methodology

The CSR risk assessment was the first step in the process: the CSR issues and macro-risks were identified based on
the expertise of the network of CSR correspondents and contributors, representing relevant organizations within the
Company and on a dialogue with main stakeholders (partners, clients, employees, civil society , financial community and
environment groups). This materiality assessment allowed us to identify critical economic, environmental and social issues
on which we have impacts or which have a significant impact on our business performance and long term value creation.
The result was confirmed by a review of issues reported by industry peers and an analysis of worldwide CSR reference
and reporting standards.

A representative sample of stakeholders was then interviewed to ascertain their opinion.
This structured approach enabled to score and position the CSR issues on the matrix:

1. the position of the issue on the horizontal axis represents the importance of the CSR issue for the business
performance of the Company, according to three criteria:

e likelihood of the threat materializing and opportunities created by the issue

e the seriousness of the impact for the Company, quantified in monetary terms by the Division affected, in case of
absence of action

e impact on long-term performance, in case of absence of action.
2. the position of the issue on the vertical axis represents the importance of the stakeholders’ expectations on the CSR
issue, based on their assessment on the impact Stellantis activities have on the environment and the society:

e the score given for each issue by the interviewed stakeholders reflects their perception of the impact the Company
can have on each issue.

e the score is weighted based on the contribution of each stakeholder and their expertise on the issues.

The materiality matrix is compliant with the double materiality principle that companies should report not only on
financially material topics that influence their value, but also on economical, environmental and social impacts that the
company have on the society.

An external provider ensured that each issue was scored strictly and fairly using a rigorous methodology.
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1.2.3 EXTENSIVE ASSESSMENT OF RISKS

The overall Risk Management System of Stellantis integrates the identification and assessment of climate-related risks.

Stellantis uses a group-wide risk analysis framework to assess, manage and report risks, including climate-related
physical and transition risks and opportunities. All functions are expected to identify and update the risks inherent to their
activities. The principal risks in each function, those which are most critical, are analyzed each half year. The enterprise risk
assessment is based on a bottom-up approach beginning with functional areas, and concludes with the review by the
responsible Chief Operating Officers. The central Risk Management team consolidates results into a report for review and
validation with the Top Executive Team.

Stellantis Protection, Audit and Risk Management Department is in charge of assessing the magnitude of the risk as
well as the degree of maturity of the risk management measures adopted. The assessment and prioritization process
of risks/opportunities, including those posed by climate change, starts with classification of likelihood of the risk
occurrence, potential impact on profitability, business continuity and reputation, and mitigation actions in place. These
elements determine the residual risk rating defining the risk significance and prioritization for the Company. Risks that
are identified as having high- or medium-high rating are considered significant. The top significant risks, those that might
have a substantive financial or strategic impact on the business, are deemed "Top Risks”. Each Top Risk is then classified
by risk categories (Strategic, Operational, Financial and Compliance) and control measures and mitigating actions are
subsequently defined.

Results of the risk assessment are submitted to the Audit Committee, assisting the Board of Directors in their responsibility
for strategic oversight of risk management activities. The Audit Committee reviews risk protocols and covers the spectrum
of the climate-related physical and transition risks that could have an impact on the Stellantis financial and accounting
information. The Board of Directors validates the mapping of Top-Risks.

Stellantis’ risk management system includes action plans and quality indicators, which are audited by the Risk Department
of the Company.

Corporate Social Responsibility (CSR) macro risks and issues are also embedded in the Top Risks process through
interviews of a significant number of managers and top managers. The relevant actions are reflected in the mitigation
plans implemented in operational divisions and included in training programs as needed.

[ TCFD.Ra | [ TCFD.Rb | [ TCFD.Rc
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CSR PILLARS AND THEIR CHALLENGES EMBEDDED IN STELLANTIS DARE FORWARD STRATEGIC PLAN

CARBON NET ZERO
BY 2038 >>

CLIMATE CHANGE

() Vehicle CO, emissions
(@ Industrial and sites carbon footprint

@ Carbon footprint of the supply chain: purchasing
and logistics

ALWAYS WITH
INTEGRITY

ETHIC CULTURE

WEthics in governance and business practices

Responsible management of personal
information

\&/Responsible information to customers

EMPOWERING DIVERSITY
AND INCLUSION 5>

4\ Management of Company transformation and
social dialogue

s\ Attracting and developing all talent
6\ Diversity and equal opportunity
7\ Health, safety and well-being in the workplace

PRESERVING
NATURAL RESOURCES >>>

RESPONSIBLE USE OF RESOURCES

@Wise use of materials in the vehicle life cycle
@Vehicle impact on air quality

Optimization of material cycles in manufacturing
processes (including waste)

@Control of industrial discharge and nuisances
Sustainable water management in manufacturing
Protection of biodiversity

EVERY JOURNEY

MATTERS >SS

8 | Development of new mobility solutions
(including autonomous vehicles)

9 | Vehicle and service quality - customer
satisfaction

10| Vehicle safety

RESPECT AND SUPPORT

>>>

OUR COMMUNITIES

HUMAN RIGHTS

Responsible purchasing practices to support
the Company’s development in host territories

(&1J Human rights in the supply chain
(22) Philanthropic actions to support communities

< BACK

2022 CORPORATE SOCIAL RESPONSIBILITY REPORT

47

w
]
K
>
C]
z
%»
o)
z
<
o)
1]
4
<
I
(%}
C)
z
-
<
L
2
(9]
py
9
z
<
z
2
w
>
0
o
o)
z
<
-l
11|
o)
o
b3
(2]
0
1]
z
(2]
o)
o
-




STELUANTIS

MESSAGE FROM CHAIRMAN & CEO  1GOVERNANCE 2 CLIMATE CHANGE 3 HUMAN CAPITAL 4 CUSTOMERS EXPECTATIONS 5ETHICAL CULTURE 6 RESPONSIBLE USE OF RESOURCES 7 HUMAN RIGHTS 8 APPENDIX

1.2.4 CSR TRAJECTORY

CSR ISSUE/CHALLENGE

Carbon footprint reduction in
the whole value chain

Owner: Chief Planning Officer

VISION/AMBITION

Contribute to a global carbon
neutrality, with an ambitious
carbon footprint reduction
roadmap

STRATEGIC KPIs

GHG emissions reduction (%)
(absolute GWP in scope 1and 2,
intensity GWP (per veh) for scope
3 -1.5°C scenario - Global

Short-term

COMMITMENT

Medium-term
(End of Strategic Plan)

Long-term

2023: targets for vehicle
programs under development
consistent with -50% 2030
objective

2030: reduce GHG
emissions by 50% vs 2021
level

2038: carbon net zero, with
single digit % compensation
of residual emissions vs 2021
level'

@ Vehicle CO, emissions

Owner: Chief Planning
Officer

Propose a wide range of Low
Carbon mobility devices,
rapidly available in countries
of operations, to contribute to

the race to carbon neutrality, by
leading CO, emissions reduction

Percentage of nameplates with
LEV offering (focus on U.S. and EU)

2025:
EU Passenger Cars (PC): 96%

U.S. PC & Light Duty Trucks
(LDT): 91%

2030:
EU PC: 100% nameplates
with BEV offering

U.S. PC & LDT: 100%
nameplates with BEV
offering

2038:
EU PC:100% nameplates
with BEV offering

U.S. PC & LDT: 100%
nameplates with BEV
offering

Share of LEV in global sales
mix (focus on U.S. and EU).

2025:
EU PC: 44% LEV (incl. 34%
BEV)

U.S. PCSLDT: 37% (incl. 14%
BEV)

2030:
EU PC:100% BEV
U.S. PC&LDT: 50% BEV

2038:
EU PC:100% BEV
U.S. PC&LDT: 100% BEV

@ Industrial and sites
carbon footprint
Owner: Chief
Manufacturing Officer

Contribute to a decarbonized
economy by achieving net zero
emissions within our activities
worldwide (scope 1 and 2)

Absolute scope 1and 2 GHG
emissions (tons of CO,-eq)

2025: -50% vs 2021

2030:
-75% vs 2021

2038: carbon net zero, with
single digit % compensation
of residual emissions vs 2021
level'

supply chain: purchasing
and logistics

Owner: Chief Purchasing
& Supply Chain Officer

.

supply base by reaching into
them on a cascading basis,
therein to support our road to
carbon neutrality by bringing
innovative solutions and by
adopting own GHG emissions

reduction trajectories to comply

or outreach the Paris Climate
Agreement

Value from suppliers with CO,
reduction targets compliant with
the Paris Agreement

(2) CO, emissions of purchased
parts

(1) 80% Annual Purchase Value (1) 95% Annual Purchase

from strategic (Level 1 and
Level 2°) suppliers

(2) Award business compliant
with CO, emission targets
defined for each new EV
project

Value from strategic (Level
1and Level 2%) suppliers.

(2) -40% of CO, emissions
of scope 3 upstream
activities per BEV vs 2021

Share of decarbonized electricity 2025: 50% 2030: 100% 2038:100%
used (%)
@ Carbon footprint of the Request our suppliers and their (1) Share of Annual Purchased 2025: 2030: 2038:

(2) carbon net zero of the
supply chain with minimal
compensation’

J/

" The achievement is conditioned by key external enablers: decarbonized energy (based on Announced Pledges Scenario from International Energy Agency), and conducive public policies for BEV (charging infrastructure, purchasing incentives)

’Strategic “Level 1" and “Level 2" suppliers represent the most relevant strategic suppliers to Stellantis primarily based on Annual Purchased Value (APV), innovation and additional critical factors
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CSR ISSUE/CHALLENGE

VISION/AMBITION

STRATEGIC KPIs

COMMITMENT

Medium-term

committed workforce and seize
new businesses

upskilling

Short-term (End of Strategic Plan) Long-term
4\ Management of company | Implement co-construction % of countries* covered by 2024:90% 2030: 95% 2040:100%
transformations and with trustful and transparent collective agreements
social dialogue social dialogue with
Owner: Chief employee representatives and
Human Resources & stakeholders to continuously
Transformation Officer develop and prepare the
Company for future challenges
5\ Attracting and Recruit and empower talents, by  Access rate to training (=No. of 2024: 95 % 2030: 100% 2040:100%
developing all talent increasing a ‘learning enterprise employees trained/total number of
Owner: Chief culture’ and developing strategic  employees)
Human Resources & skills, with the right talents in
Transformation Officer the key roles to create a highly % of technical engineering reskill/ 2024:10% 2030: 30% 2040: 50%

6\ Diversity and equal
opportunity
Owner: Chief
Human Resources &
Transformation Officer

Reinforce diversity, equal
opportunities and inclusion as

a strength for our teams and
business by influencing the
development of new ideas and
solutions that will shape the future

Workforce gender balance: %
women in leadership position (L1-
L2-L3)

2025: >30%

2030: >35%

2040: >40%

Officer, Free2move

Chief Executive Officer,
Leasys

Chief Software Officer
Chief Engineering Officer

.

Vehicles (below 50g CO, per
kilometer) within Mobility (incl. EV
solutions + Data Service) and Rent
(carsharing/ short- and medium-
term rental / subscription / long-
term rental (lease))

7\ Health, safety and Create a safe and engaging Lost-time injury frequency rate 2024: <1 2030: <1 2040: <1

wellbeing in the workplace | work environment promoting [LTIR /1,000,000 hwkd)]
Owner: Chief employees’ health and wellbeing
Human Resources & at work for a greater work life
Transformation Officer balance

Development of new Lead innovation for % of Low Emission Vehicles (below 2025: 40% 2030: 60% 2038:100%
mobility solutions Mobility-as-a-Service to support 50g CO, per kilometer) infleeted in
(including autonomous freedom of movement with the year for carsharing / short- and
vehicles) affordable, safe and sustainable medium-term rental / subscription /
Owners: mobility solutions long-term rental (lease)
Brand Chief Executive % Revenues from Low Emission | 2025: 20% 2030: 40% 2038: 80%

* Countries with over 150 employees
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CSR ISSUE/CHALLENGE

|E| Vehicle and service
quality - Customer
satisfaction
Owner: Chief Customer
Experience Officer

VISION/AMBITION

Be Number 1in syndicated
surveys in customer satisfaction
with excellent quality vehicles,
services and mobility, providing
a seamless customer journey,
worldwide'

STRATEGIC KPIs

COMMITMENT

Medium-term

Short-term (End of Strategic Plan) Long-term
Customer satisfaction: presence By 2024:160 2030: 280 2040: All Stellantis brands in
rate of Stellantis brands in the first the first quartile
quartile of the product and service
syndicated surveys, in the main
markets. Year for base 100 is 2021,
target is +20% each year’
3 months in service repairs rate: 2022: -40% 2030: -75% 2040: -80%
percentage of reduction vs 2024 -55%
reference year 2021°
Customer satisfaction as measured | 2025: 2030: 2040:
by Net Promoter Scores (NPS) Sales: 103 Sales: 109 Sales: 114

(New Vehicle sales + After-Sales).
Year for base 100: 2021

Aftersales: 109

Aftersales: 117

Aftersales: 121

Vehicle safety

Owner: Chief Engineering
Officer

Develop and offer safe

products all around the world,
continuously striving for state-
of-the-art level of safety risk
avoidance, as well as crash
protection for vehicle occupants
and vulnerable road users

Level of robustness of the

global harmonized vehicle safety
organization, processes and
technical expertise, including
active safety, passive safety,
cybersecurity (for its safety
relevance), and product safety

2025: Governance, organization
and processes defined and set
up, external audit every 3 years,
performed by an independent
assessment body and considering
industry standards including
15026262, 1ISO21448, 1ISO21434

2030: External audit
performed each year,
considering new
technologies embedded in
Stellantis products

2040: External audit
performed each year,
considering new
technologies embedded in
Stellantis products

Ethics in governance and
business practices

Owner: General Counsel

.

Promote a culture of transparency
and integrity by requiring our
workforce to comply with our Code
of Conduct, applying appropriate
discipline for non-compliance, and
requiring our business partners

to adopt and apply similar ethical
standards and controls

Number of days to provide a
personalized first answer on reported
concerns regarding potential
violations of the Code of Conduct

2025: Personalized first answer
within 1.5 days

2030: Personalized first
answer within 1.25 days

2050: Personalized first
answer within 1 day

World Most Ethical (WME)
Company status with Ethisphere®

2025: Obtain recognition by
Ethisphere as one of the World's
Most Ethical Companies as part
of their WME process

2030: Maintain WME
status by Ethisphere

2050: Maintain WME status
by Ethisphere

Board gender balance (% of female
directors)

2025: at least 40% of Board
seats should be occupied by
women and 40% by men upon
expiration of current terms

2030: at least 40% of Board
seats should be occupied by
women and 40% by men upon
expiration of current terms

2050: at least 40% of Board
seats should be occupied by
women and 40% by men upon
expiration of current terms

"For more information about Number 1 refer to 4.2.5>
?Reference scope: -Product: Things gone wrong, overall satisfaction -Service: sales, after-sales -13 markets: France, UK, Germany, Spain, Italy, Turkey, Brazil, Argentina, China, Japan, India, South Korea, U.S. -The KPI is the
average value of the four indicators (product and service) on the 13 markets
*This KPI is calculated using the warranty database. As results are confidential, they are given using a base 100 2021
“This KPI is based on syndicated surveys results. Base 100 2021 means that 2021 results are used as a reference and converted to 100. Future results will be compared to 2021 and presented as percentage of evolution
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*The Ethisphere WME process is described here https://ethisphere.com/what-we-do/worlds-most-ethical-companies/
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CSR ISSUE/CHALLENGE

W Responsible management
of personal information

Owner: General Counsel

VISION/AMBITION STRATEGIC KPIs

% of complaints raised by Supervisory
Authorities from customer privacy/
data protection infringements
handled within 1 month (and/or due
date required by the Authorities)

Protect personal data by
processing information
confidentially and according
to applicable data protection
regulations

Short-term

COMMITMENT

Medium-term
(End of Strategic Plan)

Long-term

2022:100%

2030:100%

2040:100%

W Responsible information
to customers

Owner: Chief Sales &
Marketing Officer

Provide accurate and comprehensive Number of convictions of non-
information to consumers through compliance concerning:
responsible marketing practices in
all mass market communications,
and engage them with direct
communication only when
consumers request it

= product and service information
and labeling
= marketing communications

2022: Zero convictions
Worldwide

2030: Zero convictions
Worldwide

2050: Zero convictions
Worldwide

@ Wise use of materials
in the vehicle life cycle
(including product
recycling)
Owner: Chief Engineering
Officer

Wise use of materials in the vehicle
life cycle (including product
recycling) is innovative with
eco-design and leverage end-
of-life opportunities in a circular

Percentage of Green Materials
(includes renewable and recycled
content with lower carbon footprint
materials) on total vehicle weight

2025: launch the first vehicles
containing 25% of Green
Materials

2030: launch the first
vehicles containing 40%
of Green Materials

2050: continue to reinforce
Green Materials content in
the future vehicles

economy approach to reduce
the use of natural resources and

Availability of solutions to optimize High-

2025: at least one solution is

2030: at least one solution is

2050: all solutions
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implemented for each High- implemented for each High- implemented in all countries
Voltage Battery sold in EU, NA, Voltage Battery in all countries where EVs are sold

Voltage Batteries lifespan and End-of-

the environmental impact to the  Life through Repair, Remanufacturing,

lowest possible level Second-Life, Recycling China where EVs are sold
@ Vehicle impact on air Meaningfully reduce impact Share of ZEV* in global sales mix 2025: 2030: 2038:
quality gn a|:' quallt\; b}/ focE.ldsmg on (focus on U.S. and EU) EU: 34% of Passenger Cars EU:100% of Passenger Cars  EU: 100% of Passenger Cars
- Chi ; : evelopment of a e range
Owner: Chief Engineering of\allffofdable ZerovI\E’:nissior? U.S.: 14% of Passenger Cars +  U.S.: 50% of Passenger U.S.: 100% of Passenger
Officer Vehicles (ZEV) Light Duty Trucks Cars + Light Duty Trucks Cars + Light Duty Trucks
Percentage of nameplates with 2025: 2030: 2038:

ZEV* offering (focus on U.S. and
EU)

EU: 78% of Passenger Cars

U.S.: 59% of Passenger Cars +
Light Duty Trucks

EU:100% of Passenger Cars

U.S.: 100% of Passenger
Cars + Light Duty Trucks

EU: 100% of Passenger Cars

U.S.:100% of Passenger
Cars + Light Duty Trucks

Optimization of material

Design industrial processes

Total waste normalized (kg/vehicle

2025: 40 kg/vehicle produced

2030: 36 kg/vehicle

2050: 22.5 kg/vehicle

cycles in manufacturing that allow minimal use of raw produced) produced produced
processes (including materials and ensure 100%
waste) waste recycling in local loops of Percentage of waste recovered out | 2025: 84% 2030: 90% 2050:100%
Owner: Chief circular economy of total waste generated.
Manufacturing Officer

Percentage of plants with Zero 2025: 65% 2030: 75% 2050:100%

.

Waste Sent to Landfill

* ZEV = Zero Emission Vehicles (Battery Electric VVehicles)
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CSR ISSUE/CHALLENGE

@ Control of industrial
discharges and nuisances

Owner: Chief
Manufacturing Officer

VISION/AMBITION

Implement state of the art technical
solutions to prevent industrial
activities from causing nuisances
to the surrounding areas

STRATEGIC KPIs

Volatile Organic Compounds
(VOC) emissions from paint shops
normalized (g/m’ painted).

Short-term

COMMITMENT

Medium-term
(End of Strategic Plan)

Long-term

2025: 25 g/m’ painted

2030: 25 g/m’ painted

2050: ambition of O g/m2
painted

Sustainable water

management in
manufacturing

Owner: Chief
Manufacturing Officer

Promote responsible water
stewardship to strive for zero
water withdrawal by water
recycling in industrial activities

Total water withdrawn normalized
(m?/vehicle produced)

2025:
3.5 m*/vehicle produced.

2030:
3.0 m’/vehicle produced

2038:

2.0 m’/vehicle produced in
water-stressed areas

2050:
1.0 m*/vehicle produced.

Protection of biodiversity
Owner: Chief
Manufacturing Officer

Ensure the development of
biodiversity on our sites by
preserving natural habitats

Percentage of plants that have
done a RENATU evaluation and are
developing biodiversity projects

2025: 60%

2030:100%

2050: strategic partnership
for global biodiversity
program.

Responsible purchasing
practices to support the

Company’s development
in host territories

Owner: Chief Purchasing
& Supply Chain Officer

Ensure selection of

suppliers based on quality,
competitiveness, and social,
ethical and environmental
standards, hence supporting
responsible economic
development in host territories

% Annual Purchase Value (APV)
purchased from Tier 1 suppliers
evaluated on CSR

2025: 90% of APV of direct
material (parts)

2030: 95% of APV of
direct material (parts);
75% of APV of indirect
material

2050: Maintain 95% of APV
for direct material; 90% APV
for indirect material

Average CSR scores of Stellantis
Tier 1 Suppliers assessed by
independent third-party vs
average CSR scores of all
companies assessed by third party

2025: 15% higher

2030: keep a positive gap
of 15%

2050: keep a positive gap
of 15%

@ Human rights in the
supply chain

Owner: Chief Purchasing
& Supply Chain Officer

Require, monitor and control the
total respect for human rights
along the entire global supply
chain process, involving all
actors to ensure transparency
and full alignment with Human
Rights principles

Average human rights scores of
Stellantis Tier 1 suppliers assessed
by independent third party

2025: Increase of +2.5% vs
score as of 01/01/21

2030: Increase of +5% vs
score as of 01/01/21

2050: in top level
performance category

(22) Philanthropic actions to
support communities
Owner: Chief
Communication & CSR
Officer

.

Driven by our societal
commitment, we empower
people through access to
mobility and education

Amount of budget for philanthropy

2023: at least €15 million
dedicated to philanthropy
+ all philanthropic projects
focused on the new
philanthropic strategy*

2030: at least €15 million
dedicated to philanthropy

+ at least one
philanthropic project in
each region*

2038: at least €15 million
dedicated to philanthropy

+ at least one philanthropic
project in each region and
for each philanthropic focus
areas*®

* Amount decided on a yearly basis, based on Stellantis current performance and general economy financial trend, and benchmark with OEM involvement in philanthropy
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1.3 CSR governance

1.31 CSR POLICY

“Powered by our diversity, we lead the way the world moves”.

Stellantis corporate purpose finds its roots in the inextinguishable appetite for mobility of all human beings: our corporate
responsibility is to design and offer a range of mobility solutions which are affordable, safe, and sustainable.

In order to protect our ability to provide those solutions in the long run and create shared value for the society in which
we operate, guided by our support to the UN Sustainable Development Goals, our Corporate Social Responsibility
policy finds its roots in the United Nations Global Compact Principles and embraces:

m a holistic approach of our environmental footprint: our actions strive to bring a tangible impact on climate change and
make a wise use of natural resources. Life cycle analysis support our decisions, notably when technology or material
related changes impact key features of our products (mass, recyclability, ...)

m a human-centered management of our activities and their social impacts: we promote the development of our teams,
we leverage on their diversity as an asset to understand citizens’ both common and specific expectations and desires all
around the world, we support economic local development through responsible purchasing practices, we encourage
social local initiatives through philanthropic actions in the communities around our locations;

m strong ethical principles in governance and business relationships: the Stellantis governance model reflects our
commitment to a culture dedicated to integrity, responsibility and ethical behavior in all areas of our activity and along
the entire value chain. Our governance model supports our focus on creating a shared and lasting value for our
stakeholders.

For Stellantis, value creation in the long run results from economic, environmental and social performance. We protect
our sustainable development through responsible decisions and transparent business practices. Our Corporate Social
Responsibility policy is based on these fundamental principles:

m We consider transparency as the basis of mutual trust with the society. Our responsibility is to make decisions knowing
we will be accountable for them in the future. Stellantis strives to publish clear, extensive and accurate information to
ensure our stakeholders have access to quality data. As an illustration, we obtain an independent auditor’s opinion on
the truthfulness of its content. It also feeds the public debate, for the benefit of the general interest.

m A data-driven company, we base our decisions on facts, scientific approaches and close monitoring of our activities.

Stellantis regards its CSR policy as a collective and individual endeavor, which ensures that the principles of Corporate
Social Responsibility are embedded into each business decision and guides the Company's approach to its strategic
challenges.
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The CSR commitments presented in this Report are supported by accountable members of the Top Executive Team.
Our CSR commitments are part of a proactive trajectory and supported by KPIs closely monitored.

Company employees at the various level of the organization are committed to adhere to and implement this CSR roadmap,
which reflects Stellantis ambitions for the future.

1.3.2 CSR IN THE BOARD OF DIRECTORS

Stellantis Corporate governance ensures that the Company is managed in the interests of its
shareholders and its main stakeholders.

The Board of Directors of Stellantis is formed by 11 members, the majority of the directors are independent. Five members
were nominated by former Groupe PSA and two of its reference shareholders (EPF/FFP and BpiFrance), while five were
nominated by FCA and reference shareholder (Exor), including the Chairman. Carlos Tavares, CEO of Stellantis and former
CEO of PSA is also a member of the Board of Directors. Refer to the Corporate Governance section of the 2022 Annual
Report and Form 20-F £ for more details.

In accordance with the articles of association of Stellantis and with the Regulations of the Board of Directors 1 adopted
on January 17, 2021, the Board of Directors is responsible for the management and strategic direction of the Company
and has control and oversight responsibilities on the topics which impact the Company’s sustainability and long term
performance. Board structure, composition and related committees, are aligned with shareholders' long-term interests,
which include CSR related matters.

Board members have been selected based on their experience and skills, and their complementarity to form a group
bringing different perspectives to assess situations from a broad point of views, and to take into account the best interests
of stakeholders. Stellantis Board ensures a variety of viewpoints are heard and factored into responsible corporate
decision-making.

The ESG Committee

In accordance with the Company'’s articles of association, the Board of Directors has adopted the Charter of the ESG
Committee €.

The function of the ESG Committee is to assist and advise the Board of Directors and act under authority delegated by
the Board of Directors with respect to monitoring, evaluation and reporting on the sustainable policies and practices,
management standards, strategy, performance and governance globally of the Company and its subsidiaries.

[GRI2-9]| [GRI2-10 | [GRI 2-11
[GRI2-12| [GRI 2-14

Annual report and Form 20-F f1

https://www.stellantis.com/content/dam/
stellantis-corporate/investors/financial-reports/
Stellantis-NV-20221231-Annual-Report.pdf

Regulations of the Board of Directors {1

https://www.stellantis.com/content/dam/
stellantis-corporate/group/governance/corporate-
regulations/Stellantis_Board_Regulations.pdf

Charter of the ESG Committee (]

https://www.stellantis.com/content/dam/stellantis-
corporate/group/governance/corporate-regulations/
Stellantis_ESG_Committee_Charter.pdf
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1.3.3 CSR EMBEDDED INTO BUSINESS: AT THE EXECUTIVE AND OPERATIONAL
LEVELS

The Stellantis CSR Global Office reports directly to the Executive Vice President (EVP) — Chief Communications and CSR
Officer, who is a member of the top executive team and reports to the Chief Executive Officer. The role of the CSR Global
Office is to:

m ensure that Stellantis N.VV. makes necessary corporate CSR public disclosures;

m support dialogue with stakeholders (including investors) on ESG matters;

m engage in assessment processes with CSR rating agencies;

m watch CSR disclosure related legal requirements and stakeholders expectations, applicable to Stellantis N.V.

The Stellantis CSR Global Office oversees a CSR network composed of subject matter experts: the CSR Champions and
CSR Correspondents, who represent the global functions of the Company.

The CSR Champions work to ensure that the CSR issues under their responsibility are considered appropriately in the
decisions of their Division. They:

m directly report to the relevant EVP;

m propose the CSR Ambition and the CSR Targets to the EVP for approval;

m organize, monitor and consolidate the CSR commitments and key messages;

m ensure the Company’s CSR results with improvement actions align with stakeholders’ expectations.

The CSR Correspondents focus on proper and reliable disclosure of qualitative and quantitative information for the CSR
issues under their responsibility. They:

m manage their network of expert contributors to collect and consolidate facts and figures covering the reporting scope;
m deliver their sections of the CSR disclosures:
m support the CSR Global Office when answering external requests from stakeholders, particularly ESG rating agencies;

m propose internally actions to improve performance based on weaknesses identified with the support of the CSR Global
Office.

The EVPs play a key role in the Company’s CSR roadmap: they validate the medium and long-term CSR visions, ambitions
and targets for the CSR issues that are under their responsibility and are responsible for the achievements.

Top Management incentives are set to align as much as possible with the diverse stakeholders’ interests.
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THE CSR NETWORK @ Vehicle CO, emissions

@ Industrial and sites carbon footprint

Carbon footprint of the supply chain:

CEO purchasing and logistics

W Management of Company
( \ transformation and social dialogue

( \ W Attracting and developing all talent
&/ Diversity and equal opportunity

EVPs EVP - Chief Communications </ Heallfhl’ safety and well-being in the
workplace

For each CSR issues
Development of new mobility
solutions (including autonomous
vehicles)

@W A@ Champions

O [£ A
Vehicle and service quality -
@W A &/ IE‘ customer satisfaction
W @ Correspondents Vehicle safety

practices

‘ SIS CSR Network /\ Responsible management of personal

\ ) information

A Responsible information to customers

CSR Global Office

A Ethics in governance and business

Operational Functions . . .
j Wise use of materials in the vehicle

life cycle (including product recycling)
@ Vehicle impact on air quality

Optimization of material cycles in

manufacturing processes (including
waste)

@ Control of industrial discharge and
nuisances

Sustainable water management in
manufacturing

Protection of biodiversity
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Responsible purchasing practices to
support the Company'’s development
in host territories

&) Human rights in the supply chain

{22/ Philanthropic actions to support
communities

< BACK 2022 CORPORATE SOCIAL RESPONSIBILITY REPORT 56




STELLEANTIS

MESSAGE FROM CHAIRMAN & CEO  1GOVERNANCE 2 CLIMATE CHANGE 3 HUMAN CAPITAL 4 CUSTOMERS EXPECTATIONS 5ETHICAL CULTURE 6 RESPONSIBLE USE OF RESOURCES 7 HUMAN RIGHTS 8 APPENDIX

BRINGING A TANGIBLE IMPACT
ON CLIMATE CHANGE - CLIMATE REPORT
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STELLANTIS’ CSR MACRO-RISK PILLAR I. BRINGING A TANGIBLE IMPACT ON CLIMATE CHANGE

In the World Economic Forum “2021 Risk Report”, climate was declared a major and imminent risk to the global economy,
having wide environmental impacts, and increasing economic and societal divisions, inside countries and between regions.

Companies are key players to introduce solutions and Stellantis is committed to bring a tangible impact on climate change.
Stellantis has concerns that the climate emergency may be a threat to the operations of industrial and global companies like
ours. Likewise, Stellantis is concerned that if not enough is done to correct the current climate situation, the rise in temperatures
might drastically affect the environment including water, air and biodiversity, which may alter the ability to sustain human
activities. Challenging dialogues with stakeholders, such as investors, institutions, and Non-Governmental Organizations
(NGOs), among others, allow the Company to share its vision of carbon neutrality, its targets, its initiatives and solutions.

More than ever, to address the United Nations 2030 Sustainable Development Goals (SDGs) and to meet the challenge of
drastically reducing its carbon footprint, Stellantis is rethinking its value creation model to anticipate major trends.

Climate change requires a global response, which for Stellantis includes designing vehicles with lower CO,-eq emissions,
reducing the carbon impact of manufacturing facilities, logistics and purchasing and putting measures in place to offset
any remaining carbon impact. Stellantis views it as an opportunity to be even more agile to face the challenges and to
create the future of mobility, allowing for freedom of movement with reduced or no carbon emissions.

To demonstrate its tangible commitments for a low-carbon economy, Stellantis strengthened its climate governance
by having climate change concern embedded in its decision-making processes and developed a holistic and offensive
strategy with the goal to reduce CO,-eq emissions across its entire value chain.

Stellantis also considers that growing awareness about upcoming climate changes for each and every individual is of the
utmost importance. In this respect, Stellantis is providing a free and easy access to a web-based Climate School with more than
ten hours of training to its employees, in order for them to better understand the stakes and to get prepared for the necessary
sustainable transformation of their activity. As of end 2022, more than 7,300 cumulated hours of training have been taken.

2.1 Context and Stellantis position

Stellantis has a holistic approach to climate change.

Given its main sources of greenhouse gas emissions, the Stellantis decarbonization strategy is threefold:
1. Cutting CO, vehicle emissions >

2. Moving forward into a carbon-efficient production system >

3. Improving the environmental performance of the supply chain >

The subsequent sections of this Climate Report detail the strategy implemented by Stellantis including the governance and
actions to achieve the targets, following the recommendations of the Task Force on Climate related Financial Disclosures (TCFD).

Stellantis is committed to
bring a tangible impact on
climate change

>

> For more information refer to 2.5
> For more information refer to 2.6

> For more information refer to 2.7
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CSR issue/challenge #1: Vehicle CO, emissions

Based on an assessment of more than 14,000 scientific publications, the Intergovernmental Panel of Climate Change
(IPCC) 2021 report on the physical science of climate change demonstrates that human activities have warmed our planet’s
atmosphere faster than anything people have experienced for at least 2000 years.

The report also answers important questions about how greenhouse gas emissions and other pollutants are changing our
climate. It sheds light on how plants, soil and the oceans store and release carbon, how the global climate is responding
to human influence, and what we may fear about increasing global warming: a water cycle of increasingly variable, lasting
changes in ocean and sea levels caused by the melting of frozen spaces on the planet, and more generally, extreme
weather and climate events.

By highlighting the way future human activities change, our climate will affect the planet and its habitants. This report
also highlights the importance of the choices we all make today. The recommendations from the IPCC report should be
taken into account while implementing our strategies.

In its Vision 2050 report published in 2020, the International Council on Clean Transportation (ICCT) €] projected that CO,-eq
emissions from transportation would rise from 10.9 Gt in 2015 to 11.9 Gt in 2019-2022. Forty-six percent of those global
transportation CO, emissions come from the four largest vehicle markets: U.S., China, EU and India.

Our industry has a role in the global effort to limit the rise of temperatures to 1.5 degrees. To achieve this effort, Stellantis is
adapting its business model and launching new technologies in order to meet its milestones and objectives while satisfying
consumer demands for improved fuel economy and lower CO,-eq emissions in several markets. Our success depends on
our ability to meet regulatory emissions requirements while at the same time seek to meet customer expectations for
access to safe, sustainable and affordable mobility solutions. The electrification of vehicles is one of the key actions by
which we are supporting the transition to a decarbonized economy while working toward carbon neutrality.

Company’s public position

Stellantis believes it has an ethical responsibility to offer customers affordable mobility solutions that are sustainable for
the planet and its citizens.

Stellantis is determined to be compliant with applicable GHG regulations around the globe. This has been demonstrated
since the creation of Stellantis with a fast-growing LEV line-up and sales mix, aiming at an ambitious position in the
industry in terms of low CO; emissions.

This determination has been further strengthened through its Dare Forward 2030 plan published on March 1, 2022, which
includes an accelerated roll-out of BEVs worldwide and the target of reducing by 2030 its global carbon footprint by 50%
tons CO,.eq/veh versus 2021, on the path to its commitment to achieve carbon net zero in 2038 with a single-digit percent
compensation £]

@Vehicle CO, emissions

International Council on Clean
Transportation (ICCT) £]

https://theicct.org/sites/default/files/publications/
ICCT_Vision2050_sept2020.pdf

Stellantis strategic plan £]

https://www.stellantis.com/content/dam/
stellantis-corporate/investors/events/strategic-
plan-2030/2022_03_01_Strategic_Plan.pdf
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Stellantis believes that the renewed global ambitions to tackle climate change, including the Paris Agreement and the
EU and U.S. objectives for carbon neutrality by 2050, could be achieved if the ecosystem adapts. Transition to low CO,
transport and mobility at an increased pace requires policy makers to develop and implement a carefully coordinated
plan that takes into account the countervailing economic and social challenges associated with this rapid transition. It
also requires public authorities to actively support the development of an affordable and sustainable mobility ecosystem
through the wise use of the regulatory framework and financial tools and by ensuring the contribution of all sectors and
green energy sources of all kinds - in particular the energy sector that should provide green electricity. The availability
of a convenient and widespread vehicle recharging and fast charging infrastructure will play a crucial role and must be
facilitated.

CSR issue/challenge #2: Industrial and site carbon footprint

Although the emissions associated with fuel and electricity consumption in our manufacturing and other facilities
represents a small part, around 1%, of the Company’s overall carbon footprint, we are committed to reducing carbon
emissions from industrial operations and non-manufacturing facilities. We regard this effort as an important factor in
tackling climate change. As far as vehicle manufacturing is concerned, the major cause of greenhouse gas emissions is
energy consumption. To reduce our impact on climate, Stellantis acts on several levers such as optimizing the energy
efficiency of manufacturing processes, using electricity derived from carbon-free renewable sources and adopting more
efficient technologies.

Company’s public position

At Stellantis, we are committed to contributing to a decarbonized economy by engaging our talented teams and assets
on the road to the world carbon neutrality. The Company has been rolling out a process for controlling its environmental
impact and ensuring continuous improvement. Based on our experience (vast majority of our plants are, or are becoming
ISO 14001-certified, and the environmental footprint of its manufacturing operations being progressively reduced); we
are convinced that the energy transition requires that all actors of the economic ecosystem join forces. Manufacturing
companies need to find affordable and available carbon free energy sources to implement their decarbonization pathway.

We also believe solutions need to continue to be found or consolidated: we encourage governments to support research
and development efforts related to carbon capture and storage technologies that should contribute to decarbonization.

CSR issue/challenge #3: Carbon footprint of the supply chain: purchasing and logistics

In addition to emissions from vehicles and manufacturing, there are significant emissions that come from outside the
organization. These additional emissions are connected with our activities. The CO, emissions related to the purchase of
goods for use in our products represents more than 10% of the overall European carbon footprint of the Company while
inbound and outbound transportation accounts for about 1%.

@ Industrial and sites carbon footprint

@ Carbon footprint of the supply chain:
purchasing and logistics
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We are committed to contributing to a decarbonized economy by following the principles of the Paris Agreement.
We engage in this journey with our supply base to support our leadership in clean and advanced technologies for mobility
solutions. We also ask them to commit to the same objectives of reducing their impact on the climate.

Stellantis works to reduce the CO, emissions associated with logistics as the environmental impact of inbound and
outbound transportation is far-reaching, ranging from local impact, such as sound, air pollution, etc., to global warming.
The challenge is to optimize transport plans, loads and volumes and the use of multimodal transport.

Company’s public position

Stellantis supports the decarbonization development of suppliers in the automotive industry. This goal is determined as
one of the strategic drivers in the partnership with our suppliers, driven by the fact that decarbonization will be a key
factor of competitiveness and long-term commitment between Stellantis and its supply base. Therefore, we tackle this
goal with several activities in our direct relationship with our supply base. Together with our suppliers, we aim to reduce
CO, emissions in the supply chain through for example, the design and development of parts and services, increasing
the usage of recycled material and recyclability. The monitoring of CO, emissions of our suppliers is supported by various
external partners, like the CDP Supply Chain Module and EcoVadis >.

We are also engaged in several organized initiatives. These include local and wider scale initiatives of the automotive
industry, amongst them several in Europe and North America at a national (PFA; AIAG; VDA; ANFIA) and regional level (by
the ARIAs, automotive competitiveness clusters, regional automotive industry associations; ACEA) with public authorities
and the administration >.

The Global Purchasing and Supply Chain Division supplements this automotive industry network and its ecosystem by
appointing regional leadership in each manufacturing cluster around the world.

Stellantis supports both carbon net zero objectives as well as the need for a level environmental playing field.

In the area of transport and logistics Stellantis urges public authorities to increase and improve multimodal transport
solutions as this could provide a low carbon intensive access to and from Stellantis facilities worldwide. With regard to
road transport Stellantis welcomes policies and innovative solutions supporting efficient use of roads, e.g., high-capacity
transport such as giga-liners, enabling freight transport to reduce GHG emissions. A rapid deployment of charging and
refueling infrastructure for alternatively powered heavy duty vehicles is essential to reducing CO, emissions in road
transport.

> For more information refer to 2.7.3.2

> For more information refer to 71.6
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2.2 Forward-looking Climate vision and targets

CSR ISSUE/
CHALLENGE

Carbon footprint
reduction in the whole
value chain

Owner: Chief Planning
Officer

VISION/AMBITION

Contribute to a global
carbon neutrality, with an
ambitious carbon footprint
reduction roadmap

STRATEGIC KPIs

GHG emissions reduction
(%) (absolute GWP in
scope 1and 2, intensity
GWP (per veh) for scope 3
-1.5°C scenario - Global)

Short-term

COMMITMENT

Medium-term
(End of Strategic Plan)

Long-term

| TCFD.Mc || GRI 3-3 |

RESULTS

2022

2021

2023: targets for
vehicle programs
under development
consistent with -50%
2030 objective

2030: reduce GHG
emissions by 50% vs
2021 level

2038: carbon net
zero, with single digit
% compensation of
residual emissions vs
2021 level'

2022 Stellantis
global carbon
footprint: 450.6
million tons CO,-eq

771 tons CO,-eq/veh

2021 Stellantis
baseline global carbon
footprint: 527.2 million
tons CO,-eq

80.2 tons CO,.eg/veh

@ Vehicle CO,
emissions

Owner: Chief
Planning Officer

Propose a wide range

of Low Carbon mobility
devices, rapidly available
in countries of operations,
to contribute to the race
to carbon neutrality, by
leading CO, emissions
reduction

Percentage of nameplates
with LEV offering (focus
on U.S. and EV)

2025:

EU Passenger Cars
(PC): 96%

U.S. PC & Light Duty
Trucks (LDT): 91%

2030:

EU PC:

100% nameplates
with BEV offering
U.S. PC&LDT :100%
nameplates with BEV
offering

2038:

EU PC:100%
nameplates with BEV
offering

U.S. PC & LDT:100%
nameplates with BEV
offering

EU PC: 48% LEV
(14% BEV)

U.S. PC & LDT: 14%
LEV

EU PC: 40% LEV
(15% BEV)

U.S. PC& LDT:10%
LEV

Share of LEV in global
sales mix (focus on U.S.
and EU).

2025:
EU PC: 44%

(incl. 34% BEV)
U.S. PC&LDT: 37%
(incl. 14% BEV)

2030:
EU PC:100% BEV

U.S. PC&LDT: 50%
BEV

2038:
EU PC:100% BEV

U.S. PC&LDT: 100%
BEV

EU PC: 18.3% LEV
(11.2% BEV)

U.S. PC& LDT: 4.9%
LEV

EU PC: 12.8% LEV
(8% BEV)

U.S. PC&LDT: 3.4%
LEV

the supply chain:
purchasing and
logistics

Owner: Chief
Purchasing & Supply
Chain Officer

.

their supply base by reaching
into them on a cascading
basis, therein to support our
road to carbon neutrality by
bringing innovative solutions
and by adopting own

GHG emissions reduction
trajectories to comply or
outreach the Paris Climate
Agreement

Purchased Value from
suppliers with CO,
reduction targets
compliant with the Paris
Agreement

(2) CO, emissions of
purchased parts

(1) 80% Annual
Purchase Value from
strategic (Level 1 and
Level 2°) suppliers

(2) Award business
compliant with CO,
emission targets
defined for each new
EV project

(1) 95% Annual
Purchase Value from
strategic (Level 1and
Level 2% suppliers
(2) -40% of CO,
emissions of scope 3
upstream activities
per BEV vs 2021

(2) carbon net
zero of the supply
chain with minimal
compensation’

of strategic (Level
1and Level 2°)
suppliers committed
to comply with the
Paris Agreement

@ Industrial and sites | Contribute to a Absolute scope 1and 2 2025: 2030: 2038: carbon net 2022: 3,443124 tons  2021: 3,874,486 tons
carbon footprint decarbonized economy GHG emissions (tons of _50% vs 2021 ~75% vs 2021 zero, with single digit | of CO,-eq of CO,.eq
Owner: Chief by achieving net zero CO;-eq) % compensation of
Manufacturing emissions within our residual e1m|SS|ons S
Officer activities worldwide 2021 level
1and 2
(scopeand?2) Share of decarbonized 2025: 50% 2030:100% 2038:100% 2022: 55% 2021: 45%
electricity used (%)
Carbon footprint of | Request our suppliers and (1) Share of Annual 2025: 2030: 2038: More than 65% More than 55% of

strategic (Level 1and
Level 2°) suppliers
committed to comply
with the Paris
Agreement

"The achievement is conditioned by key external enablers: decarbonized energy (based on Announced Pledges Scenario from International Energy Agency), and conducive public policies for BEV (charging infrastructure, purchasing incentives)
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A net zero commitment to support the planet’s carbon neutrality

Stellantis targets to become carbon net zero on the whole value chain by 2038, with single digit percent compensation
of residual emissions versus 2021 level.

STELLANTIS CARBON NET-ZERO ROADMAP

2021 2025 2030 2038

Base year

Key external enablers for
this roadmap are:

= Decarbonized energy (based on

-50%* tco,eq/veh CARBON NET ZERO Announced Pledges Scenario

Across our entire with single digit % from International Energy

value chain compensation Agency)

= Conductive public policies for
BEV (charging infrastructure,
purchasing incentives)

Sales

EU PC:100% BEV
US PC&LDT: 100% BEV

Sales Sales

EU PC: 44% LEV EU PC:100% BEV
US PC&LDT: 37% LEV US PC&LDT: 50% BEV

-40% of CO, emissions
of Scope 3 upstream per BEV*
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Compensation of all residual
emissions

More than —900/0*tC02 eqg/veh
Across our entire value chain

* Reduction vs 2021 base year
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In order to contribute to the collective global carbon neutrality objective in the most efficient way, Stellantis strategy is
based on energy consumption reduction first, then carbon footprint reduction at the maximum, before balancing residual
GHG emissions with carbon removal and additional other compensation solutions if relevant.

To achieve this target, Stellantis has defined a comprehensive, long-term, carbon net zero roadmap, including an
intermediate target of -50% reduction by 2030 versus 2021, based on the following key milestones:

m by 2030, Stellantis targets to reduce GHG emissions by -75% on industrial sites and real estate (scope 1 and 2 of GHG
protocol) and to use 100% of decarbonized electricity;

m Stellantis continues to reduce the Well-to-Wheel CO, emissions of its vehicles, due to electrification roadmap,
improvement of BEV efficiencies and fuel consumption of remaining ICE vehicles (scope 3 Use of sold products of GHG
protocol). By 2030, Stellantis intends to sell 100% BEV for passenger cars in Europe and 50% BEV for passenger cars
and light-duty trucks in the U.S;;

m Stellantis has actively engaged with its suppliers to reduce the carbon footprint of purchased parts, especially led by
an objective of cutting by 40% the carbon footprint of purchased parts of BEV by 2030 (scope 3 Purchased goods and
services of GHG protocol). This will allow to keep under control the share of carbon footprint of battery and components
production in the context of a global footprint reduction thanks to electrification.

These objectives can be reached under the condition that the ecosystem adapts at the right pace and is conducive to
electrification (public policies, charging infrastructure, decarbonized electricity, etc.).

Considering regulatory orientations are still pending on carbon removal questions, Stellantis has engaged an
in-depth screening of mature and emerging technologies - including Spot Source Capture, Direct Air/Ocean Capture,
Bio Capture and Storage, Mineral Storage, etc. - to assess the most reliable and impactful carbon removal and storage
technologies.

Key orientations on this topic are planned to be submitted to the Strategy Council consistently with the timeline of
decisions to be made for the Stellantis carbon net zero roadmap.

Stellantis targets to reduce its
carbon footprint per

-50%

tCO: eq/veh

in 2030 vs 2021
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Stellantis is computing its carbon footprint in accordance with Green House Gas Protocol and consistently with ISO 14064
standard. Targets - covering absolute GHG emissions from scopes 1and 2 and Well-to-Wheel CO, emissions from scope 3
in intensity - are established referring to the available Science-Based Targets initiative (SBTi) methodology at the time of
roadmap definition, based on Sector Decarbonization Approach for the transport sector. The 2030 intermediate targets
are in line with the Paris Agreement and 1.5°C scenario.

Consistency of Stellantis approach with SBTi recommendations has been verified by EcoAct in 2022, a specialized firm in
environmental analysis and greenhouse gas diagnostics.

The targets are defined assuming no change in the lifetime mileage of vehicles over the years, nevertheless, we will also
work on the improvement of the durability of our vehicles.

Impacts on other environmental criteria of Life Cycle Assessment (LCA) are also taken into consideration >.

2.3 Identification and management of climate risks
and opportunities

The automobile industry is facing profound economic, regulatory, environmental and societal challenges, driven by the
fight against climate change. This translates into increasing pressure from all stakeholders (financial players, customers,
regulators, civil society, NGOs and suppliers). In this context, the identification and the management of climate-related
risks and opportunities is a key approach for Stellantis to work towards business sustainability.

Managing those risks and opportunities leads Stellantis to define a clear decarbonization strategy, ambitious objectives
and efficient enablers.

Given its determination to embed CSR in its decisions and activities, climate risks are managed by specific strategic actions
and resources within the area of expertise required. Risk management is integrated at the heart of the strategy across the
organization, from the decision-making bodies to the operational entities.

> For more information refer to 61.7

| SASB-410a.3 || GRI 302-2 |
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Climate leadership of Stellantis: ambition and strategy

CLIMATE CHANGE RISK AND OPPORTUNITIES

OUR IDENTIFIED CLIMATE RISKS AND OPPORTUNITIES

Transitional <<< RISKS >>> Physical

New Mobility Vehicle complexity > Policy and legal > Social > Supply chain
Innovation Vertical Integration > Technology > Reputation > Facilities
Resource efficiency > Market > Scarcity

OUR VISION FOR CLIMATE

>> Contribute to a global carbon neutrality, with an ambitious carbon footprint reduction roadmap

OUR CLIMATE STRATEGY OUR OBJECTIVES FOR 2038

> Innovation breakthroughs for low-carbon > carbon net zero of the whole value chain (scope > Efficient governance with clear responsibilities
technologies 1,2 and 3) with single digit % compensation of

5 Solid cli ) . .
residual emissions versus 2021 level Solid climate-related risk management with

> Strategic partnerships to master the EV value scenario analysis
chain >100% nameplates with BEV offering in

Europe** and U.S.***
H Kk
> Close collaboration and innovation with >100% BEV sales in Europe** and 100% BEV

stakeholders across the supply chain sales in U.S.
(purchasing and logistics) > carbon net zero of the supply chain with
minimal compensation

> Transparent climate monitoring with ambitious

> New mobility solutions expansion metrics and targets

> Focused research and development/innovation
investments

> Continuous workforce skill improvement policy
> Carbon / energy-efficient and resilient
production assets (Stellantis Production Way > Absolute greenhouse gas emissions reduced
roadmap) by more than 90% for scope 1and 2
. J \L J

> Benchmark and sharing best practices to
improve overall consumption by plants
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. J
* Commitments, targets and conditions are detailed in 2.2 >

** For passenger cars

*** For passenger cars and light-duty trucks
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Carbon footprint

In order to manage its carbon footprint, Stellantis annually quantifies the total CO, equivalent of greenhouse gases,
primarily CO,, emitted from its activities over the whole life cycle of its automotive products, taking into account its global
activity and the real-life emissions of the vehicles.

The table below sums up the assessment of global Stellantis emissions of CO, equivalent from 2021, first year of operation
of Stellantis.

Global Stellantis carbon footprint

Avoided emissions

'3.1 tons

1.5
Scope 1 (million tons CO,-eq) _
2021 17 of CO:-eq
e o 0
. m 19 per vehicle in 2022 vs 2021
Scope 2* (million tons CO,-eq)
2021 22
o) w
Scope 3 (million tons CO,-eq)
2021 5233
Total emissions M 4s0.6
(million tons CO,-eq) 2021 572

*market-based

TOTAL EMISSIONS 77 tons co,-eq/veh ® 2022
PER VEHICLE SOLD 001

2022 global carbon footprint has reduced by 14.5% in absolute - driven by lower volumes - and by 3.8% in intensity
(tons of CO,-eg/veh) compared to 2021, achieving a first step towards 2030 objective (-50% tons of CO,-eg/veh).

Efficiency improvement of vehicles and increase of electrification mix allows to avoid 31 tons of CO,-eq emissions per
vehicle sold during its life cycle in 2022 against 2021.

&
o)
a
L
(24
w
<L
2
|
(V]

1
L
O
4
<
I
(9]
=
<
2
-1
(9]
z
o
-
<
a
2
L
-
Q
O
Z
[
<
O
Z
O
Z
24
[a2]
~N

< BACK 2022 CORPORATE SOCIAL RESPONSIBILITY REPORT 67




STELLEANTIS

MESSAGE FROM CHAIRMAN & CEO  1GOVERNANCE 2 CLIMATE CHANGE 3 HUMAN CAPITAL 4 CUSTOMERS EXPECTATIONS 5ETHICAL CULTURE 6 RESPONSIBLE USE OF RESOURCES 7 HUMAN RIGHTS 8 APPENDIX

Global 2022 Stellantis carbon footprint: main emission items

UPSTREAM ACTIVITIES COMPANY ACTIVITIES DOWNSTREAM ACTIVITIES

SCOPE 3 (Indirect emissions) SCOPE 1 AND 2 (Direct and indirect emissions) SCOPE 3 (Indirect emissions)

PURCHASING g\ BUILDING PERFORMANCE @ USE OF VEHICLES SOLD (WtW*) 6 'E
\VZ/ o
38.8 M tons CO,-eq (8.6%) 3.4 M tons CO,-eq (0.8%) 395.5 M tons CO,-eq (87.8%) a
. . 24
Extraction of materials and production of N o Fuel and electricity production (WtT*) JEg=RY R o) e fl@e SErTe N bR =1T) | w
parts used by Stellantis for its business Fuel and electricity consumption in plants Exhaust emissions (TtW*) refer to 2.5> 'E
refer to 2.7> 0.70% S
|
ot . VEHICLE MAINTENANCE L@‘J o
UPSTREAM TRANSPORT Lh S' es 8.4 M tons CO,-eq (1.9%) )
1,4 M tons CO,-eq (0.3%) D08 % Extraction of materials and production of spare parts refer to 2.5> g
<
Transport of materials and parts to dealership networks and warehouses PRODUCT END-OF-LIFE s 6
Stellantis plants refer to 2.7 > 2.0 M tons CO,-eq (0.4%) = o
Recovery and recycling of end-of-life vehicles refer to 61> g
=
VWORK-RELATED TRAVELS i DOWNSTREAM TRANSPORT e o
= [ —

0,03 M tons COZ (e] (0.01 /0) 11 M tons Coz_eq (0'20/0) r== o
-
Movement of employees Transport of produced vehicles to retail U
refer to 2.7> refer to 2.5> outlets for sale refer to 2.7> E
N\ J \. J . J >
* WtW= Well-to-Wheel W1tT= Well-to-Tank TtW= Tank-to-Wheel E
The steps taken by Stellantis to reduce the emissions of these emission sources are described in the sections indicated. a
&)
Z
This assessment considers the following global carbon footprints: > For Detailed comparison of 2022 and 2021 :
= UPSTREAM ACTIVITIES including emission items refer to 2.5.4.3 g
e all component materials of vehicles manufactured in 2022 from extraction to molding and assembly on the vehicle, g
using life cycle analysis databases g
e the upstream transport > > For more information refer to 2.7 N

e the work-related travel air trips >. > For more information refer to 2.7

e Car trips being made with company cars are accounted through the use of Stellantis vehicles in Scope 3 downstream
activities.
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m COMPANY ACTIVITIES include energy consumption in:
e manufacturing plants (assembly plants or components factories)
e tertiary sites
e dealership networks

They are derived from GHG (greenhouse gas) assessments carried out at Stellantis plants, tertiary sites and Company-owned
dealership network>.

s DOWNSTREAM ACTIVITIES including:

e Tank-to-Wheel CO, emissions: use of vehicles sold in 2022 according to the CO, emissions data for each vehicle sold
and the following operating criteria:

= Mileage
« For North America: 225,865 miles (363,643 km) for Passenger Cars and Light Duty Trucks, and 150,000 miles
(241,500 km) for Heavy Duty Trucks over 15 years, consistent with EPA Green House Gas regulation
« For Europe and other regions: 50,000 km for micromobility devices, 225000 km for Passenger Cars and

300,000 km for Light Commercial vehicles over 15 years

= Real-life consumption assumptions based on regional monitoring, notably for ICE vehicles: +20% against WLTP
regulatory CO, emission value for Europe and +30% against unadjusted EPA fuel Consumption (consistent with
EPA label value) for North America

e Well-to-Tank CO, emissions, corresponding to the impact of the production of:

= the fuels used by conventional vehicles, evaluated using Life Cycle Assessment (LCA) databases;
= the electricity used by the electrified vehicles, evaluated based on actuals and forecasts from LCA databases and
International Energy Agency scenarios per region
e the production of spare parts used for the maintenance of the cars, using LCA databases
e the vehicle end-of-life modelled on current processes
e the downstream transport >.
Other subcategories of GHG protocol (such as employee commuting, waste generated in operations, etc.) - have an

impact of less than 1% according to our first assessment. A detailed analysis is on-going on those activities as well as
on emissions from purchased services. These activities are not captured in the 2021 & 2022 disclosure.

> For more information refer to 2.6

> For more information refer to 2.7
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2.31 CLIMATE RELATED RISKS AND OPPORTUNITIES THROUGHOUT
THE ORGANIZATION AND ACROSS THE VALUE CHAIN

On the Stellantis materiality matrix, climate change appears as one of the top macro-risks the Company has to tackle.
It requires a global and comprehensive response supporting the attainment of our carbon-neutrality target in the
long-term as well as our intermediate targets in the short- to medium-term. A clear and transparent acknowledgement
of the risks and issues related to climate change is therefore vital for Stellantis to work towards sustainability.

2.311 Extensive assessment of climate risks

As part of its Risk Management System, Stellantis uses its company-wide risk analysis framework to assess, manage and
report climate-related physical and transition risks and opportunities > Given their potential impact on the Company’s
situation, the two climate-related risks, ‘natural hazards’ and ‘global carbon footprint, are considered as top risks and
presented to the Audit Committee of the Board of Directors.

2.31.2 Sowing the seeds of the carbon-neutral future opens new business opportunities

In accordance with the TCFD recommendations, our climate-related risk assessment sorts risks into two categories:
transition risks and physical risks. The assessment of transition climate-related risks considers risks related to the
current and emerging regulation, technology risks, legal risks, market risks and reputation risks. As for the assessment
of physical climate-related risks, it considers both acute risks from extreme weather conditions such as floods or
wildfires and chronic risks such as impacts of rising temperatures and accelerating loss of biodiversity.

While the climate crisis generates transition and physical risks, Stellantis also considers it as an opportunity. The
Company’s agility enables it to focus on the most relevant market stakes and to rapidly implement decisions made
to adapt to evolving mobility expectations. New “low-carbon” mobility solutions and urban mobility markets are
becoming significant sources of revenue. Along with operational efficiency and technological innovation, they
enhance the leadership and value of Stellantis.

The process used to assess and manage climate-related opportunities is identical to the one used to manage climate-
related risks, in the sense that they are embedded within the Company’s business lines, with entities managing specific
climate issues that are within their area of expertise.

Climate change appears as one
of the top macro-risks on the
Stellantis materiality matrix

>

TCFD.Ra || TCFD.Rb || TCFD.Rc

> For more information refer to 1.2.3

TCFD.Sa || TCFD.Sb || GRI 3-3
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RISK #1: MORE STRINGENT CO, EMISSIONS REGULATIONS THRESHOLDS FOR VEHICLE MANUFACTURERS

Type of risk: Transition Risk: Policy & Legal
Timeframe: Short-term (until 2025)

Risk

Opportunities

RISK DESCRIPTION

The number, scope and ambition of regulatory requirements
regarding greenhouse gas emissions are expected to increase
significantly in the future. This concerns vehicle fuel efficiency
regulations and emissions standards as well as regulations
that apply to Stellantis’ production facilities and to most of its
suppliers. A failure to comply may lead to fines, vehicle recalls,
the suspension of sales and may adversely affect Stellantis’
reputation. Stellantis takes this risk into account because the
Company sells vehicles in countries where regulations on fuel
consumption are severe.

POTENTIAL IMPACT

Most of CO,-related regulations worldwide include fines payment
clause in case of noncompliance - see examples of assessment for
Stellantis below the table.

Stellantis must devote financial and management resources,
vehicle engineering and design attention, to these legal
requirements. Emissions standards applying to production
facilities may require investments to upgrade facilities, thus
increasing operating costs. Because these regulations drive
investors to monitor the carbon intensity of their asset
portfolios, a failure to comply may have risk profile impacts and
increase credit costs. A failure by suppliers to meet applicable
environmental laws or regulations may lead to a disruption of
Stellantis’ supply chain or to raw materials and components price
increases’.

.

MITIGATION STRATEGY

Developing an increasingly low carbon offerings of products and
services relying on an ambitious electrification roadmap.

Refer to section 2.5.3>

Investing in process improvements to transform production
locations in a more efficient and sustainable condition to make
them less energy-intensive and increase the renewable energy
usage.

Refer to section 2.6 >

Engaging suppliers on climate-related issues to avoid supply
chain disruptions due to more stringent emissions regulations.
Refer to section 2.7.31>

Relying on a strong vertical integration strategy to reduce the
Company'’s dependency on suppliers and to reduce the risk of
supply chain disruptions or cost increases due to emissions-
related regulations.

Refer to section 2.5.3.2.2 >

ADDITIONAL OPPORTUNITIES

Reducing vehicle complexity. Focusing on development of
environmentally friendly technologies that can be rolled out

on a large scale, allow product design simplification as well as
purchasing and manufacturing optimization (footprint, logistics,
inventories, etc.). This is a strong enabler for Stellantis powertrain
and vehicle complexity reduction.

Associating suppliers to decarbonized energy. Using CO,-eq
“cradle-to gate” performance as a criterion for the business
award and requesting key suppliers to commit to CO, reduction
trajectory compliant with Paris Agreement brings a significant
improvement to Stellantis environmental targets achievement

Refer to Section 2.7.3.2>

Increasing business attractiveness. Stellantis considers complying
with European Taxonomy regulation by properly disclosing the
share of Taxonomy-aligned turnover and expenditures (capital
and operational) will provide several opportunities, such as
demonstrating to customers, media and financial markets our
incremental contribution to sustainable mobility and confirming
our attractiveness as taxonomy will allow comparison between
companies of the same sector regarding their share of
Taxonomy-aligned activities. The Company will have access to
new financial instruments at favorable conditions, such as EU
Green bonds.

*If no CO, improvements were brought to 2022 Passenger Cars European fleet, disregarding the benefit of eco-innovation technologies, the theoretical fine incurred in 2025 would be close to €1.3 billion (average 105.5g
versus 989 estimated 2025 Stellantis target * 1.8 million vehicles* €95/g) - according to regulation UE 2019/631; In US, considering only NHTSA CAFE regulation for Light Duty Fleet, disregarding any credits banking and
off-cycle technology benefit, the theoretical fine incurred in 2025 for a fleet with the same performance as in 2021 would be close to $2.5 Billion (average 28mpg vs 38mpg estimated 2025 Stellantis target * 1.7 million

vehicles *15$ per 0.1mpg) - according to regulations 49 CFR 531, 49 CFR 533 (Targets) and 49 CFR 578.6 (h) (2) (Penalties)
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RISK #2: IMPACTS ON THE BUSINESS MODEL OF THE TRANSITION TO LOW CARBON TECHNOLOGIES

Type of risk: Transition Risk: Technological
Timeframe: Short-term (until 2025)

Risk

Opportunities

RISK DESCRIPTION

The registration of LEVs is increasing sharply and is expected to
keep growing.

POTENTIAL IMPACT

The transition to low carbon technologies may lead to an
increase in vehicle price and have a negative impact on the
demand addressed by the company’s products, especially

if government subsidies for EV sales are not maintained.
Manufacturers may not be able to generate profit from LEV
sales as anticipated since competitive pricing might be used in
order to win market share, while adversely affecting profits.
Technological capabilities may prove short-lived if BEVs replace
PHEVs sooner than expected. After-sales revenue may also be
impacted as EVs require less maintenance than ICE vehicles.
The transition to LEVs could create a loss of added value if
carmakers fail to obtain expertise in electrified technologies.
Since EV manufacturing reduces the number of workers

needed per vehicle produced, increased LEV sales could impact
workforce volume. However, eventual delays in the development
of new technology for electrification may result in the loss of
revenue and market shares. The inability to keep up with the
market's electrification trends would prevent the Company from
complying with CAFE regulations.

MITIGATION STRATEGY

Speeding up the electrification of the car line in all segments.

Stellantis aims to over perform the market with its LEV sales,
anticipating LEV pricing improvements due to a reduced Total
Cost of Ownership.

Refer to section 2.5.3.2 >

Gaining control over EV components supply chain to maintain
the value added.

Refer to section 2.5.3.2.2 >

Optimizing battery cost. The Battery Management System aims
to maximize the useful energy in real life, and controlling the
aging to postpone discharge as much as possible.

Anticipating the impacts of the Company’s decarbonization
strategy on its workers, in a “just transition approach” Stellantis
boosts its workers’ employability through training programs.
The powertrain and gearbox industrial strategy is often on the
agenda of employee representative bodies meetings.

Refer to section 3.1.4 > and 3.2.7 >

ADDITIONAL OPPORTUNITIES

Selling highly efficient LEVs to gain a competitive advantage.
Increased battery longevity and efficiency would increase EV
range and, in turn, the demand for these vehicles.

Refer to section 2.5.3.2.4 >

Selling batteries to third parties. Our vertical integration
strategy provides us with the opportunity to sell batteries

to other automobile manufacturers and therefore generate
additional revenue.

Placing a Zero-emission hydrogen fuel cell offer complementary
to the battery-electric solutions.

Refer to section 2.5.2>

Launching a fast charging network across Europe to encourage
EV adoption by supporting the EV ecosystem.

Refer to section 2.5.3.2.3>
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RISK #3: INSUFFICIENT SUPPLY OF CRITICAL RAW MATERIALS TO SATISFY THE PRODUCTION NEEDS RELATED TO LEVS

Type of risk: Transition Risk: Market
Timeframe: Short-term (until 2025)

Risk

Opportunities

RISK DESCRIPTION

The transition from ICE to electrified vehicles is modifying the
need for raw materials. As Stellantis implements electrified
powertrain applications throughout its portfolio, it depends on a
significant supply of lithium, nickel and cobalt and on the supply
of parts.

POTENTIAL IMPACT

Increased market power of raw materials and batteries suppliers
may negatively impact Stellantis’ ability to negotiate with

its suppliers and may provoke raw material inflation. Price
increases would increase Stellantis’ operating costs and could
reduce profitability. If the increased costs are passed through to
customers via higher vehicles prices, the demand addressed to the
products sold by Stellantis might decrease. Certain raw materials
needed in lithium-ion batteries are sourced from a limited number
of suppliers and countries. These may be susceptible to supply
shortages or disruptions. Their sourcing may also cause negative
environmental or social impacts. The global demand and supply of
a single part could have huge impacts on our production.

If Stellantis fails to optimize the raw materials and components
used in its manufacturing processes, it may face increased
production costs.

MITIGATION STRATEGY

Implementing battery circular economy solutions to reduce
automobile manufacturers’ pressure on scarce raw materials.

Refer to section 6.1.7.7 >

A vertical integration strategy regarding LEVs production.
Automotive Cells Company (ACC - European partnership with
TotalEnergies and Mercedes-Benz) and two other JVs (one with
Samsung SDI and one with LG Energy Solutions in North America)
planned five gigafactories in Europe and North America by 2025.
Those are meant to secure Stellantis’ battery supply.

Refer to section 2.5.3.2.2 >

Carbon free European and North American lithium sourcing.
Stellantis signed direct off take contracts with two lithium
geothermal partners. Tier 1 battery suppliers also secured anode/
cathode supply contracts in Europe.

Refer to section 6.1.7.6 >

ADDITIONAL OPPORTUNITIES

Planning dual chemistry battery strategy and solid-state
batteries.

From 2024 dual chemistry strategy based on two cobalt free
batteries to relieve EVs of raw materials concerns.

Joint development agreement signed with Factorial Energy to
become a significant player in the solid-state batteries market in
2026.

Refer to section 2.5.3.2.4 >

Relying on alternative sourcing. Stellantis promotes the materials
coming from recycling supply chains. Engineering resources are
dedicated to increasing their rate in the production of vehicles.

Refer to section 6.1.7.2 >

Reducing CO, emissions in the supply chain. Resource efficiency
is an opportunity to combine competitiveness and climate change
mitigation. Reducing the consumption of raw materials is a win-win
situation: it reduces the purchases expenditures as well as the
carbon footprint.

Refer to section 2.7 >

The life cycle assessment will enhance the visibility on lower tier
down to the raw material producer
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RISK #4: CHANGING MOBILITY MARKET DUE TO SHIFTS IN CUSTOMER PREFERENCES

Type of risk: Transition Risk: Market
Timeframe: Medium-term (2026-2035)

Risk

Opportunities

RISK DESCRIPTION

The automotive industry is facing disruptive trends that range
from the emergence of the mobility services market to the
acceleration of new technologies such as the autonomous vehicle.
Automotive markets are shifting from vehicle ownership to shared
mobility services that change the use of the vehicle fleet. More
environmentally conscious consumers turn to product-service
systems that encourage the collaborative consumption of goods
and services. In some areas of the world, consumers are more
reluctant to buy new vehicles and would rather look for shared
mobility services. The risk for Stellantis is insufficient adaptation
of its business model to new forms of mobility.

POTENTIAL IMPACT

As new forms of mobility gain consumer acceptance, vehicle sales
may decrease in some markets. The loss of revenue could affect
profitability, lead to asset impairment and a fall in their securities
valuation. The mobility service market may negatively affect

the strength of Stellantis’ brands: new mobility services make it
harder to differentiate a company’s products from those of its
competitors and therefore harder to encourage customer loyalty.

MITIGATION STRATEGY

Developing a portfolio of mobility services to prevent any gap
between the market and Stellantis’ business strategy. Free2move
and Leasys aim to compete with other actors, in and out of

the automotive sector, on subscription economy trends. They
represent opportunities for Stellantis to increase its revenue and
gain market share outside of its traditional segments.

Refer to section 4.1.7 >

ADDITIONAL OPPORTUNITIES

Pursuing revolutionary autonomous driving projects as part of a
multi-partner strategy. While tech players and start-ups should
play an important role in the development of the autonomous
vehicle market, it also represents a huge opportunity for
traditional automakers who manage to launch innovative high
technology projects.

Refer to section 4.1.7 >
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RISK #5: INCREASED FREQUENCY AND SEVERITY OF EXTREME WEATHER EVENTS AND WATER SHORTAGES

Type of risk: Physical Risk: Acute
Timeframe: Medium-term (2026-2035)

Risk

Opportunities

RISK DESCRIPTION

Science shows that extreme weather events are becoming more
frequent and intense, that incremental climatic changes are very
likely to happen, and that their impacts are expected to grow
more severe over the coming years and decades. The impacts of
physical risks are uncertain, in probability, magnitude and timing.
Water shortages represent a direct risk for Stellantis since its
manufacturing sites use water for production processes. In 2022,
35 plants were located in a high water-stressed area (according to
the World Resources Institute’'s Aqueduct “baseline water stress”
indicator). These sites represent 32% of the Company’s production
volume.

POTENTIAL IMPACT

Stellantis’ production facilities and supply chain are subject to risks
related to natural disasters, such as earthquakes, fires, floods,
hurricanes and other climatic phenomena. Any catastrophic loss
or significant damage to any of its facilities would likely disrupt
Stellantis’ operations, delay production and adversely affect its
product development schedules and shipments and lead to a loss
of revenue. Our suppliers and the entire extended supply network
is also vulnerable to these same disruptive impacts, potentially
leading to disruption in the supply of parts for Stellantis. The
occurrence of a major incident at a single manufacturing site
could compromise the production and sale of several hundred
thousand vehicles. Any such loss or significant damage could
result in expense to repair or replace the facility. Physical climate-
related risks could also have an impact on the cost of insurance.
Conflicts of use in water stressed areas could have significant
repercussions, notably economic and social impacts that would
change the company'’s relations with some of its stakeholders.
Inadequate water supply for the painting and refrigeration
processes would increase Stellantis’ operating costs.

MITIGATION STRATEGY

Making and updating plans for business continuity and activity
recovery at sites, according to their exposure to the risks and their
criticality. Stellantis evaluates the probability of future impacts
due to earthquakes, flooding,storms and hurricanes on its sites.
Suppliers are encouraged to do the same. Stellantis is able to
identify the most resilient supply chain options and associated
suppliers.

Refer to section 2.31.3 >

Relying on an effective risk-assessment method to evaluate the
use of water in water-stressed facility locations and, as a result,
to mitigate future climate change impacts in those areas.

Refer to section 6.6.4.2 >

Striving for responsible water stewardship. To anticipate conflicts
of use in water-stressed areas and to comply with a developing
regulatory framework, Stellantis set the objective to reach 1 m’ of
water withdrawn per vehicle produced in industrial activities, an
improvement of almost 80% compared to current performance.

Refer to section 6.6.2 >

Proactive environmental management of the supply chain.

In order to minimize risks and avoid supply chain incidents we
monitor and require ISO 14001 certification from our supply

base as well as carbon accounting activities covered by the
Stellantis Supply Chain CDP Program. For strategic suppliers we
additionally review environmental topics during the Top supplier
Meetings. Operationally we work to optimize our supply chains by
optimization of transport plans and -routes.

Refer to section 71.3>

ADDITIONAL OPPORTUNITIES

Reusing effluents for industrial use. Stellantis filters flushing
water from the paint pre-treatment process and water from
reverse osmosis to reuse them as industrial water.

Refer to section 6.3 >
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IMPACTS OF CLIMATE-RELATED RISKS ON STELLANTIS CSR ISSUES Stellantis adopts measures
proportionate to its position in
TRANSITIONAL RISKS the materiality matrix and its

CLIMATE SENSITIVE Policy & Legal Technological Market Reputational PHYSICAL Sensitivity to climate
ISSUE risks risks risks risks RISKS > >

Vehicle CO, emissions v v v

<

Carbon footprint of the supply chain:
purchasing and logistics

Industrial and sites carbon footprint

< < X

Vehicle impact on air quality

< < K KL

Responsible information to customers

Development of new mobility solutions
(including autonomous vehicles)

Management of company transformations
and social dialogue

Attracting and developing all talent

<
€ € £ K K < <« K«

< < <L KL

Wise use of materials in the vehicle life cycle
(including product recycling)

Responsible purchasing practices (including
local sourcing development) to support the v
Company'’s development in host territories

Sustainable water management in
manufacturing

Optimization of material cycles in industrial
processes (including waste)

Protection of biodiversity v
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This table shows which climate risks may have an impact on Stellantis climate-sensitive CSR issues on the short-, or
medium-term. The higher the climate sensitivity is, the more the climate risks affect Stellantis activities for those same
CSR issues. For each issue, Stellantis adopts measures proportionate to its position in the materiality matrix and its
sensitivity to climate >. > For more information refer to 6.2.3
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2.31.3 A specific management of physical climate risks

Identifying and assessing the medium-, and long-term evolution of climate changes in terms of frequency and severity
are key for Stellantis to build appropriate adaptation plans, manage the related financial impacts and mitigate the risks. In
its global risk assessment, Stellantis evaluates the physical risks on its owned sites as well as in its supply chain. Indeed,
extreme weather events or natural disasters could damage production facilities owned by Stellantis and its suppliers’
sites, disrupting production and leading to costly delivery delays to the end customer, or resulting in plant repair costs.

For its own operations, Stellantis has implemented assertive industrial risk prevention strategies designed to:
m prevent the occurrence of major incidents;

m limit and control high-risk situations;

m enable the various Stellantis structures to deal with emergency and crisis situations;

m promote a risk prevention culture;

m and optimize the transfer to the insurance market of high frequency risks.

Stellantis sites build and update plans for continuity and recovery of operations according to exposure to the risks and
criticality to the business. To evaluate the physical risks of Stellantis sites, the Company insurance partners use natural
disaster risk analyses from insurance databases, such as NatCatService from Munich RE. They monitor and analyze the
number of past geophysical, meteorological, hydrological and climatological events and their related financial losses.
They also project future occurrences of natural disasters and their potential physical impacts.

Based on this data, Stellantis evaluates the probability of future impacts due to earthquakes, flooding, storms and
hurricanes on all its sites. This methodology was applied globally to 120 sites worldwide. As flood events are among the
most relevant natural hazards that could affect Stellantis sites, a specific flood risk assessment study was done on the
sites that were potentially exposed to a higher flood risk across the regions. The sites also continue to develop prevention
plans based on those analyses with the adapted protocols, whereby investment requests regarding risk management are
presented. In addition to the induced extreme climatic phenomena such as natural disasters, Company insurance partners
also provide risk analyses regarding the direct consequences of the increase in temperature on Stellantis locations. In
2022, a specific assessment based on the RCP 8.5 scenario identified the Stellantis locations the most prone to temporary
closure due to heatwaves, triggering business interruption and related loss.

In its global risk assessment, Stellantis not only evaluates the physical risks on its owned sites, but also in its supply chain.
The strategy to manage physical climate-related risks along the supply chain begins with a simplified, semi-quantitative
approach used to prioritize suppliers, which helps focus on those crucial suppliers with the greatest potential impact or
loss likelihood to Stellantis supply chains. A second step entails a methodology and supporting tool that allows Stellantis
to assign a risk management maturity index to the supplier risk management processes.

| TCFD.Ra || TCFD.Rb || TCFD.Rc |

Stellantis has implemented
assertive industrial risk
prevention strategies

>
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The final step is to work with specialized third-party risk research and development advisors to identify and quantify
risks that could impact the supply of components to Stellantis and develop adequate action plans to mitigate those risks.
In terms of supplier selection processes, climate-related physical risks analyses based on the same tools are also used
on suppliers’ sites based on their GPS coordinates. Stellantis is therefore able to identify the most resilient supply chain
options and associated suppliers. Another way to manage climate-related physical risks in the supply chain is to support
the increase in the recycling rates of critical raw materials and favor the integration of recycled material in our vehicles
which also reduces the Company’s dependence on raw materials supplies >.

2.3.2 RESILIENCE STRATEGY BUILT WITH CLIMATE-RELATED SCENARIOS

In order to assess the impacts of both transition and physical climate-related risks in its strategy and planning and thus
to build an effective resilience strategy, Stellantis takes into account how these risks could potentially evolve and what
their implications might be. Indeed, most impacts of climate change are likely to affect Stellantis’ business and strategy in
the medium- to long-term. This generates uncertainty concerning future climate events and the solutions that might be
encountered to mitigate these risks. On those grounds, the Company uses gualitative and quantitative climate-related
scenario analysis for three main purposes:

To make technology mix projections

The assessment of transition climate-related risks is based on a qualitative and quantitative climate-related scenario
analysis. The scenarios used by Stellantis notably include potential scenarios for technological development or market
conditions. Marketing and products division teams use various climate-related scenarios based on internal assessment,
that are benchmarked with business partners and external scenarios developed by climate specialists, to ensure
consistency with the 1.5°C scenario.

The output of those scenarios is the potential market evolution by energy and technologies and for different geographical
zones, taking into account electricity mix projections in the countries considered. This analysis enables Stellantis to
understand the minimum and maximum thresholds of electrified vehicles needed on the market to be aligned with
the Paris Agreement. The use of climate-related scenarios also helps with identifying the share of effort to be made to
optimize CO, emissions on conventional thermal vehicles in order to reach Stellantis targets relating to the average CO,
emissions of all vehicles.

To set greenhouse gas (GHG) emissions reduction targets

The use of climate-related scenarios supports the development of company-wide climate-related targets and the targets
defined for scopes 1, 2 and 3 are aligned with a 1.5°C scenario. The assumptions for the decarbonization of electricity are
based on the International Energy Agency scenarios.

> For more information refer to 6.1
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To measure Stellantis’ assets exposure to climate events

Stellantis’ assessment of physical climate-related risks for Stellantis assets and for its suppliers is based on a qualitative
and guantitative climate-related scenario analysis. The Company relies on its insurances partners who notably use
natural disaster risk analyses from insurance databases, such as NatCatService from Munich RE. One of the most extreme
scenarios considered in these databases is the IPCC RCP 8.5 scenario, the “worst-case climate scenario” studied in the
IPCC fifth assessment report.

Specifically for water stress risk, the Company uses the business-as-usual scenario (5SP2 RCP8.5) of the Aqueduct Water
Risk Atlas for 2030 to conduct sensitivity analysis and stress testing >.

2.3.3 CLIMATE EMBEDDED INTO BUSINESS PLANNING VIA THE USE OF AN
INTERNAL PRICE OF CARBON

Regarding “carbon pricing”, Stellantis acknowledges - and has started to integrate into its various decision processes - the
principle of regulatory pricing of GHG emissions, such as EU Emissions Trading System (ETS).

m The principle is already implemented for technical levers that reduce vehicle CO, tailpipe emissions, allowing Stellantis to
propose an optimized set of CO, reduction levers on its vehicles based on a cost-efficiency analysis.

m For upcoming new vehicle programs cost of compensation through carbon removal technologies of their global carbon
footprint — including purchased parts - is assessed and is implemented in profitability study when relevant.

m All plants have CO; reduction targets and are required to present roadmaps to reach Stellantis carbon net zero ambition
and present yearly progress. The decision-making process which allows capital investments in carbon reduction projects
takes carbon price into account as well as the alignment with the decarbonization goals.

In any case, Stellantis’ decarbonization pace is driven by its commitment to cut 2021 emissions by 50% in 2030 and by
more than 90% in 2038, not by a trade-off between decarbonization costs and costs of remaining emissions.

> For more information refer to 6.6.4.2
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2.4 Climate governance and decision bodies to lead actions

In order to have an efficient governance to support the implementation of decisions related to climate actions, Stellantis
has embedded climate issues at various levels of the organization, with responsibility exercised within the Company’s
management and executive functions. Taking steps for climate to be central in decisions and operations can protect
performance and enable Stellantis to improve its economic and financial efficiency by safeguarding the value of its assets,
managing its risks more effectively and protecting its value and sustainability in the medium- to long-term.

2.41 SUPERVISORY BODIES: STRIVING FOR LONG-TERM CLIMATE RESILIENCE

Bodies responsible for climate risks and opportunities oversight and control

Stellantis N.V. has a one-tier board: the Board of Directors is responsible for management and strategic direction of the
Company as well as oversight and control.

The CEO is supported by the Top Executive Team aiming to secure worldwide profitable growth for Stellantis.

Within this governance structure, the Board of Directors considers subjects that link to the strategic plan. Climate being
a key topic, the Board of Directors ensures that the strategy fits with Stellantis long-term vision and climate resilience,
but also that related risks and opportunities stemming from the effects of climate change are properly identified and
managed.

The CEO and the Strategy Council are responsible for defining the overall environmental strategy, including Climate
related policies. The CEO reports to the Board of Directors.

Major strategic projects with significant impact on the CO, emissions of the Company or its products are being brought to
the Board of Directors for review and decisions. Those projects can be related to vehicle CO, emissions reduction, as well
as product planning or new mobility offers with CO, emission reduction targets.

Other major projects that can be impacted by the consequences of climate change, such as the location of new sites, are
also reviewed by the Board.

The Board reviews the related financial implications of strategic projects with significant impact on CO, emissions, such
as the CAPEX or strategic transformation needed to implement these projects. The Board discusses these projects for
approval after being informed about aspects such as CO, emission consequences and expected changes in the future
mobility market.

During Board meetings, Stellantis’ strategic climate commitments, their implementation and their progress versus targets,
are discussed to the Board of Directors, in order to deliver relevant information on the climate-related CSR issues impacting
the organization.

SASB-410a.3
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Board of Directors committees: incorporation of climate related topics

With its 11 members, the Board of Directors has implemented three Committees with specific roles:

m the Audit Committee;

m the ESG Committee;

m the Remuneration Committee.

These specialized Committees prepare and produce work for the Board of Directors. Each Committee issues proposals,

recommendations and opinions within the scope of its responsibilities.

ESG Committee

The ESG Committee is responsible for monitoring and evaluating reports on the Company’s sustainable development
policies and practices, management standards, strategy, performance and governance globally. It is also responsible for
reviewing, assessing and making recommendations regarding strategic guidelines for sustainability-related issues and
reviewing the annual CSR Report.

In 2022 climate change-related topics have been addressed by the Committee in its meetings.

2.4.2 EXECUTIVE BODIES: PUTTING CLIMATE RESPONSIBILITY AS A CENTRAL
THEME IN EXECUTIVE DECISION-MAKING

The Top Executive Team has a broad reach across the organization. Therefore, the Team has a global vision of climate-
sensitive challenges and the impacts that these challenges have on the Stellantis business model and management
bodies. The Top Executive Team monitors progress against climate commitments and objectives, and reviews the top risks
with a particular focus on climate change, especially vehicle CO, emissions, as the most strategic CSR issue for Stellantis.

Therefore, climate-sensitive issues are embedded in decisions made by the Top Executive Team on reviewing and guiding
major plans of action, annual budgets or business plans.

At the Executive level, two global Committees review climate-related topics:

The Strategy Council

The role of the Strategy Council is to look at the long-term future and potential courses of action for growth and to
define the Strategic Plan and validate the corresponding investment plans. Since the topic of CO, emissions of vehicles
is a strategic issue for Stellantis, the Strategy Council’s role is to verify that proposals on these topics fit the Company’s
strategy and its execution.

TCFD.Gb || GRI 2-23 || GRI 3-3

The Top Executive
Team has a global vision
of climate-sensitive
challenges

>
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The Strategy Council meets monthly, to direct the strategy regarding vehicle CO, emissions and to review on a quarterly
basis the overall carbon net zero roadmap with the Top Executive Team. The main objectives are to:

m Share the forecast of vehicle CO, emission average for short, medium and long-term in different countries and
geographical areas (especially where CAFE/CO, regulation exists, such as in the U.S., Europe, China, Brazil, Japan, Korea,
India, Australia, etc) and decide on action plans;

m Share the scenarios on hypotheses worked out by the Company’s experts:
e using internal data related to Stellantis’ current technologies

e using external data related to climate scenarios and market trends (regulation assumptions, energy mix evolution,
uptake of electrified vehicles, etc.)

e covering risks regarding the supply chain including shortages.

m Approve global action plans and make the necessary decisions to achieve Stellantis carbon net zero roadmap consistently
with the Dare Forward 2030 strategic plan.

The range of attendees demonstrates that the CO, issue is at the core of Stellantis activities and strategy: the CEO is
the Chairman of the Strategy Council. Top Executive Team members from Planning, Manufacturing, Purchasing & Supply
Chain, General Counsel, Human Resources & Transformation, Finance, Regions, Brands and Engineering also participate.
The frequent briefings of Top Executive Team members during the Strategy Council meetings about climate-related topics
such as Life Cycle Assessment or carbon neutrality are meant for top managers to be up-to-date regarding climate change.

The Industrial Committee

Reflecting Stellantis’ commitment to embed CO, issues within executive decision-making, the Industrial Committee was
established in 2021. It provides notably executive bodies within Stellantis with a global overview of CO; issues within
industrial activities. This instance validates the mid- and long-term vision about CO, emissions from industrial activities.
This committee reviews all initiatives related to the plants to ensure that they are following the decarbonization strategy >.

Strategic and operational decision-making to drive climate risks and opportunities
management across the organization

CO, Corporate Office

In the planning division, the CO, Corporate office is leading a global cross-functional team to drive all the action plans to
go towards CO, emissions reduction and carbon net zero objective.

The Executive Vice President, Planning holds direct and specific responsibility on corporate CO, emission average,
provides orientation for the development of new vehicles and in particular low-carbon vehicles. The Planning division
translates Stellantis strategy into product plans and supervises their implementation by steering the development of
vehicle and subassembly programs with the responsibility for their economic performance.

> For more information refer to 2.6.3
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Several climate issues fall into the scope of the Executive Vice President, Engineering, who supervises the research
and development of low emission technologies as well as the reduction of the impact on air quality of the Company’s
technologies and the wise use of materials in the vehicle life cycle.

The Executive Vice President, Purchasing and Supply Chain, is involved in reducing emissions from purchased goods
and services since they will represent an increasing portion of the Company's CO, footprint. The division monitors the
environmental performance and CO, emissions of suppliers and uses local sourcing as a way to enhance CO, performance
of Stellantis. It also manages the logistics challenges on CO, emissions.

The Executive Vice President, Manufacturing, coordinates the deployment of Stellantis environmental policy for
manufacturing and research sites. In addition, the Executive VP manages an annual investment plan that targets plant
operations compliance with regulatory changes, while mitigating pollution and environmental risks. In addition to product
strategy, which emphasizes the development of low-carbon vehicles, the Executive Vice President Manufacturing focuses
the Manufacturing Division on programs and actions to reduce the Company’s carbon footprint through a reduction of
energy consumption and an increase of renewable sources.

The Executive Vice President, Customer Experience, is responsible for the Company’s Quality Policy and the Conformity
of Production of the homologated vehicles, notably their conformity to the vehicles CO, emission requirements.

The Executive Vice President, Human Resources and Transformation contributes to the Company’s transition to a low-
carbon economy by providing the necessary skills through the attraction of talent, the upscaling of employees and the co-
construction of the Company’s future via social dialogue with employees’ representatives. In addition, the Human Resources
and Transformation Division is widely developing teleworking and online meetings to reduce the carbon footprint linked
to employees commuting daily from home to the workplace or travelling between Company locations. Real Estate assets
are also managed to minimize their carbon footprint and their resilience to physical risks. This Executive Vice President also
supervises the Audit and Compliance Department in charge of the Company'’s risk management and internal control.

The Executive Vice Presidents for mobility and connectivity services, have an essential role in the implementation of
new mobility solutions and the development of Free2move and Leasys, Stellantis’ mobility brands, with the ambition to
make them the preferred mobility service providers for customers.

The Office of the General Counsel provides climate change-related, CO, regulatory updates and legal support to the
Company's organizations. Among other matters, it deals with GHG-related governmental enforcement and private
litigations. The Public Affairs Department, under the responsibility of the General Counsel, is responsible for supporting
the Company's interactions with institutions concerning climate.

Finally, across the regions and brands, consistency on climate change is also targeted at the Top Executive Team
level, since the Executive Vice Presidents of the Company’s geographical business regions or brands are in charge of
implementing climate action plans in their area of responsibility and working to the achievement of the objectives set
by the Executive Committee.
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2.4.3 EMBEDDING CLIMATE ACROSS VARIOUS MANAGEMENT LEVELS | TCFD.Ga | | TCFD.Gb |

Climate risks and opportunities management is shared across the organization. Meeting the climate-related commitments [GRI2-19| | GRI 2-20 |
is highly strategic for Stellantis. Therefore, CO, dedicated targets are annually set at various management levels and
according to job perimeters (defined and reviewed during the annual performance review). Corresponding incentive plan
are in place to foster the climate performance of the Company and the achievement of the set targets. Individual salary
raises and bonuses are linked to the annual performance assessment, which can notably take into account some of the
following carbon-related targets for certain employees.

Examples of incentives plans for the management of climate-related issues

ORGANIZATIONAL DIVISIONS CLIMATE-RELATED TARGETS

All Stellantis employees eligible
for the incentive plans

Reductions in carbon emissions principally through the growth in production and sales of
Chief Executive Officer electric vehicles

Top Executive Team members

Planning Short-term CO,-related targets, on the implementation of specific programs aligned with
the ambition to reduce average CO, emissions of the vehicles sold worldwide.

Vehicle project managers can have targets based on vehicle CO, performance.

Manufacturing Short-term CO, reduction targets based on improved energy consumption and increased

share of decarbonized electricity.

Energy, environment and facility managers are operationally involved in facilities
environmental management and energy saving and have targets related to energy savings
in terms of CO, emission reduction.

Purchasing & Supply Chain Short-term CO, reduction targets based on the increase of the share of strategic suppliers
demonstrating a CO, trend compliant with the Paris Agreement and on the implementation
of processes allowing to reduce CO, emission of purchased parts for EVs.

. J/

This incentive plan demonstrates the integration of climate objectives in the compensation system across the
organization. The 2023 annual bonus plan will include the additional ESG metric of reductions in carbon emissions
principally through the growth in production and sales of electric vehicles.
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2.5 VVehicle CO; emissions

Cutting CO, vehicles emissions is the first dimension of Stellantis' decarbonization strategic plan. The levers on
Well-to-Wheel CO, emissions presented in this section support Stellantis to meet its objective of reducing by 50% its
carbon footprint in 2030 compared to 2021, on the Company's path to carbon net zero in 2038.

2.51 POLICIES TO EXECUTE THE STRATEGY

Stellantis is committed to reducing its CO, emissions in the various regions in which it operates. Stellantis’ strategy is
to strive for compliance with Corporate Average Fuel Economy and CO, regulations worldwide. As they are by far the
Company's main carbon footprint component, emissions from use of sold products (use phase of new sold vehicles) are at
the center of the Company’s carbon net zero objective, which was determined using a Well-to-Wheel approach.

The main levers for the Company to reduce vehicle CO, emissions are:

m a LEV mix ramp-up, offering a wide range of BEV and PHEV >;

m a zero-emission fuel cell offer for LCVs, complementary to full battery models >;

m a BEV-by-design platform strategy to be operational from 2024 >,

m a vertical integration strategy aiming to control the LEV value chain and its costs, to secure supply and quality >;
m the use of MHEV technologies >;

m the deployment of technical levers to improve all key aspects of energy consumption: for example, aerodynamics, rolling
resistance and electrical consumption >.

2.5.2 ORGANIZATION AND RESOURCES

Given its high stake for Stellantis, resources are mobilized across the Company for its electrification: from the definition
of the strategy to the sales in all regions, with the involvement of planning, engineering, manufacturing and supply chain
divisions.

2.5.21 Managing vehicles CO, emissions

Stellantis incorporates CO, emissions management from product planning to sales. Dedicated tools have been putin place
to provide real-time information on the current status and forecasts of CO, emissions for all Stellantis brands, allowing the
revision of production program and commercial policy accordingly.

SASB-410a.3

[GRI3-3][ GRI305-5 ]

> For more information refer to 2.5.3.2

> For more information refer to 2.5.2

> For more information refer to 2.5.3.241
> For more information refer to 2.5.3.2.2

> For more information refer to 2.5.3.3

> For more information refer to 2.5.3.4
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2.5.2.2 Investment in innovative tech to reduce CO, emissions of products

To limit CO, emissions from vehicles, Stellantis is continuing to develop efficient products by implementing technical
solutions whose cost effectiveness is beneficial for its customers. The Company plans to invest more than €30 billion
through 2025 in electrification and software, while continuing to be one of the automotive efficiency front runners, with
investment efficiency significantly better than industry average, with respect to total Capex and research and development
spend versus revenues.

Patent strategy

Our patented inventions are a key factor in working toward these objectives and provide us with a strategic competitive
advantage. In 2022, Stellantis published a total of 1,177 patents applications that were mainly focused on major challenges
of tomorrow’s mobility, notably the development of new powertrains to meet our customer expectations for energy
transition and sustainable and responsible mobility: engines and transmissions for electrified vehicles, batteries, fuel cells
and their control strategies, as well as driver assistance systems, connectivity and services; vehicle platforms comfort and
safety equipment.

Fuel Cell: an additional opportunity in Stellantis’ portfolio

Through its Hydrogen Fuel cell Center of Competence in Risselsheim (Germany), Stellantis is leading research to develop
Fuel Cell Electric Vehicle (FCEV) technology.

The research is built around the following pillars:
m design to customer: LCV market, B2B, Total Cost of Ownership (TCO) centric, shipping volume and payload preserved;

m design to optimize development cost: right power architecture associated with a plug-in battery and a high level of
carry over platform and e-powertrain;

m global offering: Stellantis/Energy providers partnerships including vehicle, aftersales, leasing, services, energy
infrastructure and supply.

As a result, the Company began the launch in 2021 of a Light Commercial Vehicle (LCV) fleet equipped with this
FCEV technology. This technology combines hydrogen fuel cell and electric battery to provide the energy to the
electric motor. It allows Stellantis to place a zero emission FCEV solution, complementary to the 100% battery-
electric solution, and thus will attract new customers, in particular those who drive frequently long distances and
need to refuel quickly. This version offers 400 km of range at a refueling time for a complete fill with hydrogen of
three minutes only, without any compromise on payload and volume. This technology is already available on Citroén,
Peugeot and Opel models and production capacity will reach 5000 vehicles per year from 2024 because of new
investments at Hordain plant in France Bl

More information on Hydrogen Fuel Cell is available on the corporate website.

El PRESS RELEASE

Stellantis Hordain: First Plant in the World
to Produce Hydrogen-powered, Electric and
Combustion Engine Commercial Vehicles

https://www.stellantis.com/en/news/
press-releases/2022/october/stellantis-
hordain-first-plant-in-the-world-to-
produce-hydrogen-powered-electric-
and-combustion-engine-commercial-
vehicles#:~:text=Stellantis%20Hordain%3A%20
First%20Plant%20in%20the%20World%20
to,cell%20light%20commercial%20vehicles%20
t0%20an%20industrial%20level
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Use of alternative fuels

Alternative fuels are also a key component of Stellantis’ strategy to achieve fleet greenhouse gases (GHG) emission
reduction, considering that the production of alternative fuels emits less CO, which can compensate for tailpipe CO,
emissions.

In close collaboration with leading renewable fuel producers, Stellantis makes sure that products in the hand of customers
will be well prepa